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ABSTRACT 

This study examined the relationship between enterprise location analysis and business growth of small 

and medium scale businesses within Port Harcourt metropolis. A cross sectional survey research design 

was used for the study. A total of 210 employees randomly drawn from 15 small and medium-scale 

businesses contributed the study population, from which a sample size of 140 was derived using Taro 

Yamene’s formulae representing 70%. A total of 140 set of questionnaire was administered through direct 

delivery method (DDM) and 120 sets retrieved representing 80%. Reliability and internal consistency was 

achieved using Cronbach Alpha that resulted in an index of 0.75 using 0.70% as benchmark. With the use 

of SPSS version 22.0, data was analyzed using Pearson Product Correlation Moment coefficient. Result 

that emerged found significant relationship between accessibility, site image, packing space and the 

empirical referents of business growth. We recommended that new business owner should site their 

businesses in area that could be easily accessed by customers with traceable site images, with adequate 

parking facilities laced with comfort and security.  

Keywords: Location Analysis, Business Growth, Parking Space, Sites Image and Accessibility. 

 

INTRODUCTION 

Small and medium scale enterprises are common in developing countries and they are described as 

nucleus of economic activities, they are major source of employment, key contributors to economic 

growth and are engaged in poverty eradication initiatives globally (Aga, Francis, & RodríguezMeza, 

2015; Bauchet & Morduch, 2013). SME growth has been identified as a key driver to the creation of 

wealth and employment and economic development in every country around the world (Davidsson, 

Achtenhagen, & Naldi, 2010). Small scale business growth is an important measure of a business success. 

The survival of small and medium scale enterprises depends on their ability to gain a share in the market 

with other big companies. Growth decreases the possibility of closing small businesses (Rauch & Rijskik, 

2013). Strengthening is important not merely for the enterprises and their owners but for all stakeholders 

since these companies thrust forward the national economy by underscoring diversity of products, 

services, ideas and innovation. Growth is an important happening in small enterprises. The growth of 

small enterprises had been widely analyzed within entrepreneurship. One motive is that most fail to 

expand during their life span (McKelvie & Wiklund, 2010) and small businesses refrain from growing 

(Doern, 2009).  

According to Penrose (2006), growth is the product of an internal process in the development of an 

enterprise and an increase in quality and/or expansion. Growth is referred to as the act or process, or a 
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manner of growing; development; gradual increase. It is also the size or stage of development. Dobbs & 

Hamilton, (2007) defined growth as a change in size during a determined time span” Business Growth is a 

stage where the business reaches the point for expansion and seeks more options for generating revenue. 

Business growth is a task of the business lifecycle, industry growth trends, and the owner’s desire for 

equity value creation. Business location is a major determinant for business growth.  

The location of business offers mixed advantages to enterprises and resource availability enhances growth 

and survival advantage depending on the size and type of business. Most small businesses in Nigeria 

operate in highly volatile and turbulent environment compared to their counterparts in stable and well 

regulated environment in the USA, Europe and China (Hatch & Cunliffe, 2012). 

Statement of the Problem 

Small and medium scale enterprises growth has been identified as a key driver to the creation of wealth 

and employment and economic development in every economy around the world (Davidsson, 

Achtenhagen, & Naldi, 2010). The survival of small and medium scale enterprises depends on their 

ability to gain a share in the market with other big companies. However, small scale enterprises are 

confronted with diverse problems like financing, low capabilities, fragile structures, lack of technological 

knowhow, capital issues, institutional deficiencies that hinder their survival and business climate when 

compared with developed economies (Sorasalmi & Tuovinen, 2016). Based on the roles SMEs in 

economic advancement, scholars have investigated SME dynamics in different contexts using different 

variables and perspectives in America, Europe and China. However, there is paucity of studies on SMEs 

Enterprise location analysis in Nigerian coastal areas. Hence, the study seeks to examine Enterprise 

location analysis and business growth of small and medium scale businesses in Port Harcourt. 

Objectives of the Study 

The main objective of the study is to examine Enterprise location analysis and business growth of small 

and medium scale businesses in Port Harcourt. The specific objectives are:- 

1. To examine the extent to which accessibility influences business growth of small and medium scale 

enterprises in Port Harcourt. 

2. To examine the extent to which Site’s Image influences business growth of small and medium scale 

enterprises in Port Harcourt. 

3. To examine the extent to which parking spaces influences business growth of small and medium scale 

enterprises in Port Harcourt. 

Research Question 

1. To what extent does accessibility influences business growth of small and medium scale enterprises in 

Port Harcourt? 

2. To what extent does site’s image influences business growth of small and medium scale enterprises in 

Port Harcourt. 

3. To examine the extent to which parking space influences business growth of small and medium scale 

enterprises in Port Harcourt. 

Research Hypothesis 

H01: There is no significant relationship between accessibility and business growth of small and medium 

scale enterprises in Port Harcourt. 

H02: There is no significant relationship between site’s image and business growth of small and medium 

scale enterprises in Port Harcourt. 

H03: There is no significant relationship between parking space and business growth of small and 

medium scale enterprises in Port Harcourt. 

 

Enterprise Location Analysis 

Enterprise location is an important factor that shapes and determines the success or failure of 

entrepreneurial development and business activities in every economy and as well determines the 

effectiveness of the entrepreneurial and business activities (Minai, and Lucky, 2011). Analyzing business 

location cannot be overemphasized; business location offers mixed advantages to enterprises and resource 
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availability to enhance growth and survival advantage depending on the size and type of business. 

Business location is a growth mechanism; it is a major determinant for customer patronage and sales 

volume. Minai, and Lucky, (2011) pointed out that the most important factor of entrepreneurship and 

small business development is the strategical location of the business which could include the nearness to 

raw material, accessibility to business premises, good road network, busyness of the area of the business 

etc.  

Ilian and Yasuo (2005) defined location as the choice mode of entering business. Minai, and Lucky, 

(2011) in their study viewed location in terms of type which could be local or international location. Kala 

et al., (2010) in Minai, and Lucky, (2011) defined location as choice of where a business is to be located 

which could be small, medium and large cities or urban or rural locations. This definition agrees with the 

words of Esteban, Yancy and Christian (2010) who referred to location as a choice of locating your 

business either in the rural or urban centre which is also linked with the type of product or service the firm 

tend to offered.  

 

Dimensions of Enterprise Location Analysis 

Accessibility 

Small business owners need to consider the accessibility of the location for every customer that will be 

coming to patronize the business. Small businesses located on busy and accessible streets are easy for cars 

to get in and out of the parking lot. Business facilities also need to be accessible for people with 

disabilities. When considering an office building for a business, consider whether need the keys for 

periods when the main doors are locked. According to Anor et al. (2012), access road is one of the most 

important infrastructures, in any country, as it provides the means to move people and goods from 

specific location to another. Olawale & Adesina (2013) said road networks are observed in terms of its 

components of accessibility, and traffic density, the level of service, compactness, and density of 

particular roads.   

The study of Ahmad (2012) showed that macro-accessibility concerns access road conditions and 

proximity to the centre from the customer’s place of work or residence. From Anor et al. (2012), 

descriptions show that easy access road into a business premises speaks much about its credibility and 

significance of customer’s patronage. 

Site Image   

The address of a business has a serious influence on the growth and performance of a business. If an 

enterprise is targeting a local market, there is need to ensure that that the business location reflects the 

picture that the business intends to project. There is also need to check the history of the site and consider 

how it has changed over the years. Business owners also need ask questions concerning the sites or 

location security and what customers feel about the new business site. There is also need to know if 

similar businesses have survived in the area on not. 

Parking Space  

Just as with foot traffic, business owners should monitor the facility and see how the parking demand 

fluctuates. Moreover, you should make sure that the parking lot is adequately lit and well maintained. 

Ramly et al. (2004) showed that parking space plays prominent roles in influencing and attracting 

customers’ patronage. They went further to say the availability of enough parking spaces enhance 

booming of business.  

Yadav et al. (2012) observed that people visiting service industry, with their conveyance; see the need to 

be provided with parking facilities. Therefore, investors now see a parking space as a strategic means of 

enhancing customer patronage. 

Business Growth  

According to Penrose (2006), growth is the product of an internal process in the development of an 

enterprise and an increase in quality and/or expansion. Growth is referred to as the act or process, or a 

manner of growing; development; gradual increase. It is also the size or stage of development. Growth 

decreases the possibility of closing small businesses (Rauch & Rijskik, 2013). Strengthening is important 
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not merely for the enterprises and their owners but for all stakeholders since these companies thrust 

forward the national economy by underscoring diversity of products, services, ideas and innovation. 

Small business growth is used as one indicator of effectiveness for small and large businesses and is a 

fundamental concern of many practicing managers (Crosby, 1999). A growing business is a business that 

expands in one or more ways. A company experiencing growth must show through its revenue, sales, 

values, profitability, employees and its market share. However, a company can grow in some of these 

metrics but not in the others.  

Growth is an important happening in small enterprises. The growth of small enterprises had been widely 

analyzed within entrepreneurship. One motive is that most fail to expand during their life span (McKelvie 

& Wiklund, 2010) and small businesses refrain from growing (Doern, 2009).  

Dobbs & Hamilton, (2007) defined growth as a change in size during a determined time span” Business 

Growth is a stage where the business reaches the point for expansion and seeks more options for 

generating revenue. Business growth is a task of the business lifecycle, industry growth trends, and the 

owner’s desire for equity value creation. Business location is a major determinant for business growth.  

Enterprise Location and Business Growth 

Location resources serve as pull or push factor for SMEs in developing economies around the world. 

Businesses located in urban areas enjoy infrastructural amenities, value chains, and labor supply with 

different skill sets. On the other side, for businesses in rural locations there are unique resource 

advantages that are missing in urban locations, such as lower cost of living and doing business, strong 

cultural and institutional frameworks. Thus, SMEs serve as conduits in the value chain for small 

businesses. Businesses engage in boundary spanning activities in their locations to enhance their 

competitive advantage, survival chances and internal evaluation of its resources helps shapes its business 

dynamics, culture, spatial relationships and skill levels (Lindgren, Andersson, & Henfridsson, 2008). 

 

Theoretical Framework 

Resource-Based View Theory (RBV) 

This study draws its theoretical foundation from the resource-based theory by Wernerfelt, (1984). The 

resource-based view (RBV) is used by management to determine the strategic resources they can exploit 

to achieve competitive advantage. The RBV focuses management attention on resources to identify those 

assets, capabilities and competencies with the potential to deliver superior competitive advantages. The 

rsource-based view theory (RBV) remains relevant in small and medium scale enterprises (SMEs) studies 

due to its adaptive and informal structures in most contexts. Researchers have engaged in different 

perspectives to investigate this construct through market imperfections, firm sizes, age type, 

specialization level and resources etc (Ogunyomi & Bruning, 2015). According to Barney (2001) in 

Banwo, Du, & Onokala, (2017) resource based-view suggests the ability of firms to use their resources as 

a tool for competitive advantage. Most enterprises are small with minimal internal resources at their 

disposal and are left with the only option of leveraging on synergy of complementary resources in urban 

locations and environments. The resource-based view theory provides a strong perspective and theoretical 

basis for investigating small businesses positioning, strategic choice and adaptive capacity in their 

domains and suggests that collaborative, backward and forward integration can help small and medium 

scale enterprises overcome limitation (Banwo, Du, & Onokala, 2017). Mesquita and Lazzarini (2009) 

found three core benefits SMEs derive in their location; complementary competencies, shared knowledge 

and collaboration with other enterprises in utilizing common resources 

 

Empirical Review 

Banwo, Du, & Onokala, (2017) studied the determinants of location specific choice: small and medium-

sized enterprises in developing countries. The study adopts the resource-based view to model how 

location specific-factors among small and medium-sized enterprises (SMEs) in coastal environments in 

developing economies to enable them sustain clusters and contribute to economic growth of the region. 

The study contributes to the literature on cross-country comparison of small and medium enterprises 
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(SMEs) in Zhenjiang (China) and in Lagos State (Nigeria). The methodology utilized literature review 

and secondary research data from World Bank and data sets from China and Nigeria respectively. The 

study found an upsurge in research on SMEs in developing countries and how these enterprises have used 

location-specific endowments to moderate their resource limitation predicament. The learning points are 

envisaged to contribute to strategic growth in international business and foreign investments, knowledge 

for policy makers and to generate further comparative location studies in developing countries. 

Minai, & Lucky, (2011) conducted a study on the moderating effect of location on small firm 

performance. The study adopted a cross-sectional survey research design. Data was generated from 182 

entrepreneurs or owner-managers of small firms in both manufacturing and service industries. The study 

utilized questionnaire for data collection. The questionnaire was distributed through drop-off and picks 

procedure of data collection. The findings indicate that location strongly moderate the relationship 

between both external factors and firm characteristics with firm performance. However, it is found that 

location factor does not moderate the relationship between individual determinant and small firm 

performance.  

Audretsch, and Dohse, (2004) conducted a study on the impact of location on firm growth. The study 

links the performance of new technology firms, measured in terms of growth, to geographic location. The 

study utilized a model of firm growth that is specific to characteristics of the location as well as the firm 

and industry. The model was estimated using a new dataset identifying the growth performance of small 

technology-based firms. In the study, firm performance, as measured by employment growth, appears to 

be influenced by locational characteristics as well as characteristics specific to the firm and the industry. 

The empirical evidence suggests that being located in an agglomeration rich in knowledge resources is 

more conducive to firm growth than being located in a region that is less endowed with knowledge 

resources. The study suggest the economic value of location as a conduit for accessing external 

knowledge resources, which in turn, manifests itself in higher rates of growth.   

Zykiene, & Burksaitiene, (2019) studied the evaluation of location’s attractiveness for business growth in 

smart development. The survey research design was adopted for the study. The utilized panel data 

analysis of 36 indicators and 3600 observations from 10 cross-sections of annual data for determining the 

role of quantitative indicators in attractiveness index is provided and timing lags influence is assessed. 

The method proposed is suitable for the attractiveness analysis of any location if the necessary data is 

available. The contribution of the research to the discipline is a multi-criterion model of factors 

determining the location’s attractiveness for business development in the context of smart growth, as a 

methodological tool to evaluate and analyse the scientific problem in a question which is proposed by us. 

The attractiveness of a location for business development in the model is combined with the concept of 

smart development. A new and reliable instrument for decision-makers and managers is presented. 

Therefore the model can be applied both on the national and international levels after substituting and 

revising its indicators considering the specific nature and period analysed. The authors will focus on 

qualitative analysis of the model, integrating results of expert evaluations and surveys for model 

expansion and provision of integrated methods in future research. 

 

METHODOLOGY 

The study utilized the survey research design. The study covered 15 small and medium scale businesses 

in Port Harcourt which includes Omezuu TOEFL centres,  42 Iwofe Road, off Pepperoni by Ada George, 

9os Nigeria, Plot 9 Block 33 Woji FHE, Mapemond Resources, 49B School Road, School Road Junction, 

Azuabie, Peter Odili, Trans Amadi, Dilly Perfumery, Redeemed Street off Eliowani Road, Rumudara, 

Ojemath integrated services ltd, No 1 Peace Drive, off Okporo Road, Sab Legal, No. 350 Ikwerre Road, 

Rumuokuta, Region Agency, 119, Up Abuja Line, Building Materials Market, Mile 3, Diobu, Slourish, 

No 96 Madua street off Abacus Road, Kross Errand Services, 2 Chimbata Close.NTA Road, Tiva 

Creative Solutions Ltd (Tivacs), No 24 Mbonu Street, D-Line, Global food for all Nation, 290 Aba Road 

Ogamco Plaza 1st Artillery Junction, Slourish, No 96 Madua street off Abacus Road, Swissgarde Agent / 

Distributor, Elelenwo, Favour Sports, No 114 Elekahia Road Port Harcourt, Delvs Services, 1st Floor No 
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6 Azikiwe Road all in Port Harcourt, Rivers were surveyed. The population of the study comprises 210 

employees of the selected small businesses. The random sampling technique was adopted for selecting the 

sample size. The researcher used the Taro Yamene formulae to determine the sample size of 140. A total 

of 140 set of questionnaire was administered through direct delivery method (DDM) and 120 sets 

retrieved representing 80%. Reliability and internal consistency was achieved using Crombach Alpha that 

resulted in an index of 0.75 using 0.70% as benchmark. With the use of SPSS version 22.0, data was 

analyzed using Pearson Product Correlation Moment coefficient.  

 

DATA ANALYSIS AND RESULTS 

H01: There is no significant relationship between accessibility and business growth of small and medium 

scale enterprises in Port Harcourt. 

Correlations 
 Accessibility Business Growth 

Accessibility Pearson Correlation 1 .884** 

Sig. (2-tailed)  .000 

N 120 120 

Business 

Growth 

Pearson Correlation .884** 1 

Sig. (2-tailed) .000  

N 120 120 

**. Correlation is significant at the 0.05 level (2-tailed). 

 

For hypotheses one, the significant proportion of respondents 0.000 is less than the correlation significant 

at 0.05 level. We therefore reject the null hypotheses H0 and conclude on the alternate hypotheses that 

there is a significant relationship between accessibility and business growth of small and medium scale 

enterprises in Port Harcourt. 

H02: There is no significant relationship between site’s image and business growth of small and medium 

scale enterprises in Port Harcourt.  

Correlations 
 Site’s Image Business Growth 

Site’s Image Pearson Correlation 1 .901** 

Sig. (2-tailed)  .000 

N 120 120 

Business Growth Pearson Correlation .901** 1 

Sig. (2-tailed) .000  

N 120 120 

**. Correlation is significant at the 0.05 level (2-tailed). 

 

For hypotheses two, the significant proportion of respondents 0.000 is less than the correlation significant 

at 0.05 level. We therefore reject the null hypotheses H0 and conclude on the alternate hypotheses that 

there is a significant relationship between site’s image and business growth of small and medium scale 

enterprises in Port Harcourt. 
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H03: There is no significant relationship between parking space and business growth of small and 

medium scale enterprises in Port Harcourt. 

Correlations 
 Parking Space Business Growth 

Parking Space Pearson Correlation 1 .949** 

Sig. (2-tailed)  .000 

N 120 120 

Business 

Growth 

Pearson Correlation .949** 1 

Sig. (2-tailed) .000  

N 120 120 

**. Correlation is significant at the 0.05 level (2-tailed). 

 

For hypotheses three, the significant proportion of respondents 0.000 is less than the correlation 

significant at 0.05 level. We therefore reject the null hypotheses H0 and conclude on the alternate 

hypotheses that there is a significant relationship between parking space and business growth of small and 

medium scale enterprises in Port Harcourt. 

 

DISCUSSION OF FINDINGS 

For hypotheses one, the significant proportion of respondents 0.000 is less than the correlation significant 

at 0.05 level. We therefore reject the null hypotheses H0 and conclude on the alternate hypotheses that 

there is a significant relationship between accessibility and business growth of small and medium scale 

enterprises in Port Harcourt. The finding is supported by the views of Audretsch, and Dohse, (2004) on 

the impact of location on firm growth. The study links the performance of new technology firms, 

measured in terms of growth, to geographic location. This revealed that when business is located in an 

environment rich in knowledge resources is more conducive to firm growth than being located in a region 

that is less endowed with knowledge resources. The study suggests the economic value of location as a 

conduit for accessing external knowledge resources, which in turn, manifests itself in higher rates of 

growth.   

For hypotheses two, the significant proportion of respondents 0.000 is less than the correlation significant 

at 0.05 level. The null hypotheses was rejected, and alternate hypotheses was confirmed that there is a 

significant relationship between site’s image and business growth of small and medium scale enterprises 

in Port Harcourt. Finding correlates with the study of Zykiene, & Burksaitiene, (2019) on location’s 

attractiveness for business growth in smart development. The study revealed that the attractiveness of a 

location for business development is linked to smart development.  

For hypotheses three, the significant proportion of respondents 0.000 is less than the correlation 

significant at 0.05 level. The null hypotheses was rejected, and alternate hypotheses was confirmed that 

there is a significant relationship between parking space and business growth of small and medium scale 

enterprises in Port Harcourt. Finding is backed by the study of Minai, & Lucky, (2011) on the moderating 

effect of location on small firm performance. The study found that location strongly moderate the 

relationship between both external factors and firm characteristics with firm performance. However, it is 

found that location factor does not moderate the relationship between individual determinant and small 

firm performance.  

 

CONCLUSION AND RECOMMENDATIONS 

Result that emerged found significant relationship between accessibility, site image, packing space and 

the empirical referents of business growth. We recommended that new business owner should site their 

businesses in area that could be easily accessed by customers with traceable site images, with adequate 

parking facilities laced with comfort and security.  
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