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ABSTRACT

The purpose of this study is to find out the important issues for rural business and entrepreneurship
development in Oyo state. The important issues considered for rural business and entrepreneurship
development in Oyo state are: appropriate policies and institutional framework; infrastructure, services
and markets; entrepreneurial competence and stakeholder involvement; rural finances, rural technology
and conducive rural enabling operating environment. A survey among 1800 rural enterprises and
entrepreneurs was carried out. Self-reported measures were used to obtain data pertaining to these issues
under investigation using ANOVA to test the four null hypotheses formulate for the study which were all
accepted. Discussion on the findings is highlighted, and towards the end, the paper made some
recommendation for meaningful rural business and entrepreneurship development,
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INTRODUCTION

In the previous research work of Adeleke (2012 & 2020) rural business and entrepreneurship mean the
process of transforming the rural production capacity into industrialised economy. Rural business and
entrepreneurship can be regarded as an attempt to create the management for risk-taking appropriate to
opportunity, as well as to mobilise human, material and financial resources in order to create customers
values in rural areas to serve customers’ needs worldwide (Saxena, 2012).

The success of the business and entrepreneur in the rural area is determined by specific factors external to
as well as characteristics of the entrepreneurs. The factors accounting for the difference are the physical
environment, which include location. Natural resources and landscape; social environment - Social
capital:, Rural governance, Local culture; Economic environment - Infrastructure, Business networks,
Information and communication technologies ICT) (Stathopoulou et al., 2004, Young 2010, Ray 1998,
Lee, Arnason, Nightingale & Shucksmith, 2005 and Leeuwen & Nijkamp, 2006)., vis-a-vis capital
(human and financial), technology (both hard and soft) marketing and market and network (business hub).

In Oyo state most rural businesses are small from the survey carried out. Just about 0.11% of petroleum
products distribution, 0.28% of agricultural products processing and 089% of farm business are capital
intensive and carried out as medium business and the rest is small business (farm and nonfarm business)
with employees capacity of less than twenty five which means that the employee utilisation capacity is
small.
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Table 1: Distribution of Rural Businesses in Oyo state Nigeria (Excluding Service Industry)

Petroleum Agricultural Farm Business Other Nonfarm
Products Products Business
Distribution Processing

Medium Business 0.11% 0.28% 0.89%

Small Business 0.56% 5.67% 43.72% 48.78%

Total 0.67% 5.95% 44.61% 48.78%

Source: 2020 Field survey

What could have accounted for these differences? The issues affecting rural business and
entrepreneurship development differ among nations of the world. For instance small businesses in rural
locations are challenged mainly by lack of trained workforce, small premises and insufficient
technological and managerial innovation, and to some extent by distance from urban areas (Keeble,
1993). This may not hold in Nigeria where graduate unemployment is soaring up daily at an alarming
rate. Many of these skilled graduates in business and entrepreneurship reside in the rural areas but they
are still finding it difficult to utilise their skills as expected. They are being held back because they cannot
access and afford needed capital (assets, financial and human), technology (hard and soft), market
(product and customers both local and international) and business process network; and where they can
most of these are not just available for possession. Another critical factor borders on the government
orientation to develop the rural areas. The needed efforts of Nigeria government are rooted in motivating
Nigerian to farm and not to process farm products in the rural areas. The philosophy of most
governmental agricultural policy is to get Nigerians back to the farm, which cannot get rural business and
entrepreneurship up to perform like other nations especial Europe.

Efforts of the rural business and entrepreneurship must be directed towards agricultural products
processing in order to create and sustain employment level in the rural areas of Oyo state and raise the
rural economy to performing economy that can be reckoned with.

Fig. 1: Frequency Distribution of Rural Business and
Entreprenuership in Oyo State
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Source: 2020 Field survey
Micro and small firms in the above chart account for 98.83% of the firms that operate in rural areas of

Oyo state with 0 — 49 workers. Micro/Small businesses are operating mostly locally in farm and trading
sectors. When it comes to the innovation and technology, capital employment and market exploration and
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development, these small firms cannot effectively imbibe the innovative business demand of the day
therefore they cannot thrive well and untimely fold up.

According to Curran and Blackburn (1994) small firms in rural areas boost economic activity, create
workplaces, but also benefit community due to high levels of integration. Dabson (2001) concludes that
small businesses with high growth potential as well as with rather local small-scale contribution are
needed to ensure rural area development. But we see in Oyo state is direct opposite of Europe experience.
Rural small businesses are not thriving successfully in seemingly unfavourable, high cost environments
(Maskell, 1998). The location of these small firms inhibits them of being able to focus on niche markets
with low competition (Cosh & Hughes, 1998) because the operating environment is dotted with absence
of effective government policies and institutional framework, infrastructure, service, market potentials
and security.

More investment efforts must be made to move in more capitals and technology, widen the present
market with right business process network. Having a portfolio of small morbid rural business and
entrepreneurship will not engender the right development in all its meaning. Therefore critical
examination of various issues impinging on rural business and entrepreneurship development as well as
conscious observation of the government policies and institutional framework, infrastructure, services and
markets, entrepreneurial competence, and stakeholder involvement and linkages, business enabling
environment in rural areas of Oyo state of Nigeria will reveal the high level of disparity in rural business
and entrepreneurship development and its patterns between different rural areas n the state (Adeleke,
2012). What we see from the chart above is nothing but petty business as these business at most cannot
employ more than ten workers in the case of small business and over ten workers in the case of capital
intensive medium business, which are not many.

Therefore, it becomes necessary to investigate important issues that can boost rural business and
entrepreneurship development in Oyo State with a view to offering necessary suggestions on how the
rural business and entrepreneurship can become catalyst for economic growth in the study area.

To this end, this paper is saddled with the responsibilities of enumerating important issues that can assist
rural business and entrepreneurship development that can make rural economy a corner stone of national
economy development.

Drawing from the existing literature it is established that there is a strong link between rural
entrepreneurship and small firms. Entrepreneurship thrives in small firms (Wennekers & Thurik, 1999).
Because entrepreneurial activities emerge as small businesses, they are vital in promoting
entrepreneurship and, in turn, economic development of a state. Since in rural areas of Oyo state
businesses are organised in small scale majorly, they are essential for economic well being of the vast
rural communities. In addition it is claimed that rural entrepreneurship faces distinct opportunities and
challenges. As a result entrepreneurs have to expect specific conditions of business environment, and
rural policies have to provide relevant incentives to make the business growing and develop. Therefore it
is no gain saying that developing small firm entrepreneurship in rural areas is imperative for any country
gross domestic product to grow and national income to sour up in particular Oyo state.

Furthermore, in this paper the focus is on Ibarapa and Oyo North regions of Oyo state. In order to
describe and justify the location context of the research, an overview of Oyo state rural areas (Ibarapa and
Oyo North regions) will be presented.

Rural areas in Oyo State

Oyo State has sizeable rural communities. This study covered Ibarapa and Oyo North region of Oyo State
covering local government areas such as Ibarapa East, Ibarapa Central, Ibarapa North, Iseyin, Kajola,
Iwajowa, Itesiwaju, Atisbo, Saki West, Saki East, Irepo, Orelope and Olorunsogo. Most of these local
government areas have distant and remote rural areas with predominant occupations in farming and
business. Level of road network and access to primary health and education are fairly satisfactory. Other
infrastructural services are either non available or poorly available.

Access to skilled labour is not a major constraint especially in the distant rural areas compared to remote
rural areas on rural enterprises. Lack of knowledge of information technology is common in rural areas as
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well. Registration of business with corporate affairs commission is not common so as to give rural
business legal formalities. Lack of technical knowledge and absence of artisan/craftsmen workshop are
another critical problem in distant rural areas. Finance is one of the biggest problems, which is a
commonly reported challenge in Saxena (2012), Dabson (2001) and Smallbone (2009) works. Access to
finance is being provided by informal financial services provided by market day’s contribution scheme
and age grade contributions’ operators. This is in most cases from distant rural areas being augmented by
cooperative society’s services. This means that most rural business and entrepreneurs have difficulty in
getting right access to start-up capital and business owners and entrepreneurs who have less access to
start-up capital appear to start less successful businesses, which is consistent with the findings of previous
studies (Bates 1997 and Robb & Robinson 2014).

Remoteness of the rural areas creates transportation challenges to small businesses. The distance between
rural and urban areas in most cases is longer and not motorable enough to accelerate speed efficacy of the
road network, this sometimes becomes barriers. Infrastructure is crucial in order to enable those areas
attract new businesses and people (OECD, 2006). Absence of government support with the infrastructural
facilities makes it harder to develop rural entrepreneurship and new businesses in such areas.

Another challenge for rural firms compared to the urban business and entrepreneurship is the small size of
local market that is obvious in terms of the low population densities in rural areas. In addition, high cost
of doing business in the rural areas cannot be understated with the distance to urban areas, condition of
road network available (Carter, 1999) and electric power source that is either petroleum or diesel
dependent.

These challenges can be overcome with appropriate policies and institutional framework; infrastructure,
services and markets; entrepreneurial competence and stakeholder involvement.

The concern of this paper is to establish the important issues for rural business and entrepreneurship
development. Therefore in this paper efforts will be made to provide answers to the following research
guestions:

i. To what significant level is appropriate policies and institutional framework; infrastructure,
services and markets; entrepreneurial competence and stakeholder involvement affect rural business
and entrepreneurship development?

ii. Is the current level of rural finances availability, accessibility, affordability and coverage

adequate for rural business and entrepreneurship development?

iii. Can business networking driven by information technology spur rural business and
entrepreneurship development?

iv. Can Production and marketing process rightly practised in a conducive rural enabling operating
environment boost rural business and entrepreneurship development significantly in Oyo state?

From the above research questions, the following hypotheses were formed into a collection of null and
alternative form easily to handle and verify research questions:

Hox There is no significant level of appropriate policies and institutional framework; infrastructure,
services and markets; entrepreneurial competence and stakeholder involvement on rural business and
entrepreneurship development in Oyo State.

H:u:  There is significant level of appropriate policies and institutional framework; infrastructure, services
and markets; entrepreneurial competence and stakeholder involvement on rural business and
entrepreneurship development in Oyo State.

Ho2 The current level of rural finances available, accessible and affordable and coverage is adequately not
significant for rural business and entrepreneurship development in Oyo State.

Hi> The current level of rural finances available, accessible, affordable and coverage is adequately
significant for rural business and entrepreneurship development on rural in Oyo State.

Hos Significant business networking driven by information technology cannot spur rural business and
entrepreneurship development in Oyo State.

His Significant business networking driven by information technology can spur rural Business and
entrepreneurship development in Oyo State.
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Hos Production and marketing process rightly practised in a conducive rural enabling operating
environment cannot boost rural business and entrepreneurship development significantly in Oyo state.

His Production and Marketing process rightly practised in a conducive rural enabling operating
environment can boost rural business and entrepreneurship development significantly in Oyo state.

Conceptual framework

The application of Value-added theory to understand rural business and entrepreneurship development
shows a complex analytic framework of economic value creation in the rural areas that seeks to reveal the
forces that drive collective actions in social systems (Saffer, 2018). The theory identifies the social
conditions (referred to as determinants of collective actions) within societies that contribute to the
occurrence and outcomes of such actions. Value-added theory is more concerned with understanding how
individuals interpret their situations (Crossley, 2002). Stathopoulou,; Psaltopoulos, and Skuras, (2004)
classified these situations into three broad realities such as physical, social and economic environments as
the means and/or hindrances that impact rural business and entrepreneurship development.

RESEARCH METHODOLOGY
The study area is divided into three zones namely:

i. Ibarapa zone, which comprises of Ibarapa East, Ibarapa Central and Ibarapa North

ii. Iseyin/Okeho zone which is made up of Iseyin, Kajola, Iwajowa and Itesiwaju

iii. Saki zone which covers Saki West, Saki East, Atisbo, Orelope, Irepo and Olorunsogo
The population for the study comprises of rural business and entrepreneurship drawn from the three zones
identified above. Sample taken for the study reflects the location of the rural business and
entrepreneurship as being remote or distant to the major towns in each of the zones. Nine remote and
distant rural areas as well as rural market places are chosen from each zone. The convenience sample was
chosen to cover all the occupations in each of the rural areas as well as market. The total sample for the
study was three hundred for remote and distant rural areas as well as market place in each of the zone;
giving a total sample size of one thousand eight hundred participants for the study.
The process followed in gathering data for the study is through field observation in the selected rural
areas to identify different occupational activities being carried out in the remote, distant and market place.
And in addition, interviews were conducted with participants that were met in the rural setting carrying
out their businesses to express their opinion whether the present issues under investigation are not
adequate or adequate to promote rural business and entrepreneurship development in Oyo state. From
each zone a total of nine hundred respondents were used; Descriptive data analysis were made on all the
data from observation and ANOVA statistic was used to test the hypotheses formulated for the study.
Data Analysis
Table 2: Descriptive Analysis of Rural Areas Visited

Akoya Onigbana Maya
Alabi Idi-Ope Konko
Sagode Akeroro Alagba
Ado-Awaye/llua Road Budo Oja-Agbe
Olugbade Alubata Obada
Idi-Ayin (llero/Otu Road Olorunda Gaa Musa
llagbe Agboola (Kishi/lgbeti Road) Oloko
Aho Odo-Ogun Osoro
Ologede Oje Wasangari

Source: 2020 Field Survey
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Table 3: Descriptive Analysis of Rural Area’s Occupation Visited

Occupation

Farm

Processing

Exchange

Services

Farm

Processing

Exchange

Services

Farm

Processing

Exchange
Services

Cashew plantation
Cocoa Plantation
Food Crops

Cotton Farm
Animal/Poultry Farms
Fishing Pond

Hunting

Cassava Processing
Diary Milk Processing
Saw-mill

Maize shelling
Distributors

Transportation

Cashew plantation
Cocoa Plantation
Food Crops

Cotton Farm
Animal/Poultry Farms
Hunting

Cassava Processing
Yam Processing
Maize shelling
Maize shelling
Distributors
Transportation

Cashew plantation
Food Crops

Cotton Farm
Animal/Poultry Farms
Rice Farm

Hunting

Cassava Processing
Yam Processing
Maize shelling
Distributors
Transportation

Cashew plantation
Cocoa Plantation
Food Crops
Hunting

Cassava Processing
Maize shelling

Distributors
Transportation

Cashew plantation
Cocoa Plantation
Food Crops
Hunting

Cassava Processing
Yam Processing
Maize shelling

Distributors
Transportation

Cashew plantation
Cocoa Plantation
Food Crops
Hunting

Yam Processing

Distributors
Transportation

Produce dealers/agents
Food Crops’ Traders
Poultry & Fish Traders
Games Traders

Cassava Processing
Maize shelling

Distributors
Transportation
Tailoring

Hair Saloon

Finance services
Repairs/Maintenance
Produce dealers/agents
Food Crops’ Traders
Poultry & Fish Traders
Games Traders

Cassava Processing
Yam Processing
Maize shelling

Distributors
Transportation
Tailoring

Hair Saloon

Finance services
Repairs/Maintenance
Produce dealers/agents
Food Crops’ Traders
Poultry & Fish Traders
Games Traders

Cassava Processing
Maize shelling

Distributors
Transportation
Tailoring

Hair Saloon

Finance services
Repairs/Maintenance

Source: 2020 Field Survey

Diary milk processing is available in zone 1 alone as a result of location which is central to other Fulani
settlement in the area and is sited along Iseyin Abeokuta road. Cassava and yam processing operations in
the rural area employed the traditional way of producing flour but in the production of garri, application
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of small machining was being used in all the zones. There are three major cassava processing plants in
zone 1 producing Flour, garri and Starch. Application of small scale machining was also being used in the
maize shelling. Fishing ponds were also found in distant rural areas in Zone 1. Rice farm was found in
Zone 3. Cocoa and cashew processing plants were not found in any of these Zones. All services observed
were being undertaken in the market place, except transportation.

B Micro/ small

Medium

Fig 2: Rural Business & Entrepreneurship
Source: 2020 Field Survey

As seen in the above figure, majority of the rural business and entrepreneurship are either micro or small
in size while fractional size is being conducted on medium scale. These medium firms employed fairly
large capital (finance and human) in the course of their operations.

Fig. 3: Frequency Distribution of Rural Agricultural Products
Processing in Oyo State
B Micro/ small Medium
4.72%
0.67%
0, 0,
[ 0o 0.22% 0.06% 0.00% 0-22% 0 06%
—
Saw Mill Cassava Processing Diary(Milk) Palm oil & Kernel
Proessing Processng

Source: 2020 Field Survey

70



Adeleke...... ..Int. J. Business & Law Research 9(3):64-75, 2021

As shown above figure, rural agricultural processing business and entrepreneurship is at low elbow. Since the
major occupation of the rural dwellers is farming, processing firm should be populated to develop rural
enterprises. Cassava processing that is giving a boost is still being carried out on micro/small scale.

Table 4: Modal Analysis of Responses on level of Policies, Institutional Framework, Infrastructure, Services,
Market, Entrepreneurial Competence and Stakeholders Linkage to Rural Business and Entrepreneurship
Development in Oyo state

Level Zone 1 Zone 2 Zone 3 Overall
Comment

Policies & Institutional Not Adequate Not Adequate Not Adequate  Not Adequate

Framework

Infrastructure & Services Not Adequate Not Adequate Not Adequate ~ Not Adequate

Markets Not Adequate Not Adequate Not Adequate  Not Adequate

Entrepreneurial competence  Adequate Adequate Not Adequate Adequate

& Stakeholder

Source: 2020 Field Survey

From the survey, appropriate policies and institutional framework; infrastructure, services and markets; are not
adequate to affect rural business and entrepreneurship development with exception of entrepreneurial
competence and stakeholder involvement.

Table 5: Modal Analysis of Responses on Adequacy of Rural Finances for Rural Business and
Entrepreneurship Development in Oyo State

Rural Finance Issues  Zone 1 Zone 2 Zone 3 Overall Comment
Rural Finances Not Adequate Not Adequate Not Adequate Not Adequate
Available,

Rural Finances Not Adequate Not Adequate Not Adequate Not Adequate
Accessible

Rural Finances Not Adequate Not Adequate Not Adequate Not Adequate
Affordable

Rural Finances Not Adequate Not Adequate Not Adequate Not Adequate
Depth/Coverage

Source: 2020 Field Survey

As shown in the table above rural finances available, accessible, affordable and coverage are not adequately
significant for rural business and entrepreneurship development on rural business and entrepreneurship
development in Oyo State.

Table 6: Modal Analysis of Responses on Adequacy of Rural Technology for Rural Business and
Entrepreneurship Development in Oyo State

Rural Technology Zone 1 Zone 2 Zone 3 Overall Comment
Rural  Technology Not Adequate Not Adequate Not Adequate Not Adequate
Available,

Rural  Technology Not Adequate Not Adequate Not Adequate Not Adequate
Accessible

Rural  Technology Not Adequate Not Adequate Not Adequate Not Adequate
Affordable

Rural Technology Not Adequate Not Adequate Not Adequate Not Adequate
Usable

Source: 2020 Field Survey
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From the above table, business networking driven by information technology cannot spur rural business
and entrepreneurship development in Oyo State because in most cases it is not adequately available,
accessible, affordable and usable to the rural settlers.

Table 7: Modal Analysis of Responses on Adequacy of Environment for Rural Business and
Entrepreneurship Development in Oyo State

Enabling Zone 1 Zone 2 Zone 3 Overall
Environment Comment
Physical Adequate Adequate Adequate Adequate
Social Adequate Adequate Adequate Adequate
Economic Not Adequate Not Adequate Not Adequate Not Adequate
Security Not Adequate Not Adequate Not Adequate Not Adequate

Source: 2020 Field Survey

Production and Marketing process rightly practised in a conducive rural physical and social operating
environment can adequately boost rural business and entrepreneurship development whereas Economic
and Security as enabling operating environment as we have it presently in the rural settings cannot
adequately boost rural business and entrepreneurship development in Oyo state.

Testing of Hypothesis

Null Hypothesis One

There is no significant level of appropriate policies and institutional framework; infrastructure, services
and markets; entrepreneurial competence and stakeholder involvement on rural business and
entrepreneurship development in Oyo State.

Table 8: ANOVA of Level of Appropriate Policies, Institutional Framework, Infrastructure, Services,
Market, Entrepreneurial Competence and Stakeholders Involvement on Rural Business and
Entrepreneurship Development in Oyo state

Source SS Df MS F Feritical p- Decision
value
Between 27 2 13.5 0.0003 9.5521 0.9997  Accept

Within 117891 3 39297
Total 117918 5

From the above table, P-value was found to be greater than 0.05 significant values, therefore the null
hypothesis was accepted and the study concluded that there is no significant level of appropriate policies
and institutional framework; infrastructure, services and markets; entrepreneurial competence and
stakeholder involvement on rural business and entrepreneurship development in Oyo State.

Null Hypothesis Two
The current level of rural finances available, accessible and affordable and coverage is adequately not
significant for rural business and entrepreneurship development in Oyo State.

Table 9: ANOVA of Adequacy of Rural Finances for Rural Business and Entrepreneurship Development
in Oyo State

Source SS Df MS F Feritical p- Decision
value
Between 27 2 135 9E-05 9.5521 0.9999 Accept

Within 451865 3 150622
Total 451892 5
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From the above table, P-value was found to be greater than 0.05 significant values, therefore the null
hypothesis was accepted and the study concluded that the current level of rural finances available,
accessible and affordable and coverage is adequately not significant for rural business and
entrepreneurship development in Oyo State.

Null Hypothesis Three
Significant Business networking driven by information technology cannot spur rural business and
entrepreneurship development in Oyo State.

Table 10: ANOVA of Adequacy of Rural Technology for Rural Business and Entrepreneurship
Development in Oyo State

Source SS df MS F Feritical p- Decision
value
Between 5896.33 2 2948.2 0.0102 9.5521 0.9899  Accept
Within 870125 3 290042
Total 876021 5

From the above table, P-value was found to be greater than 0.05 significant values, therefore the null
hypothesis was accepted and the study concluded that Significant Business networking driven by
information technology cannot spur rural business and entrepreneurship development in Oyo State.

Null Hypothesis Four

Production and Marketing process rightly practised in a conducive rural enabling operating environment
cannot boost rural business and entrepreneurship development significantly in Oyo state.

Table 11: ANOVA of Adequacy of Environment for Rural Business and Entrepreneurship Development
in Oyo State

Source SS df MS F Feritical p- Decision
value
Between 0.33333 2 0.1667 6E-06 9.5521 1.0000 Accept
Within  90260.5 3 30087
Total 902608 5

From the above table, P-value was found to be greater than 0.05 significant values, therefore the null
hypothesis was accepted and the study concluded that Production and Marketing process rightly practised
in a conducive rural enabling operating environment cannot boost rural business and entrepreneurship
development significantly in Oyo state.

DISCUSSION

The important issues for rural business and entrepreneurship development significantly in Oyo State are:
appropriate policies and institutional framework; infrastructure, services and markets; entrepreneurial
competence and stakeholder involvement; rural finances, rural technology and conducive rural enabling
operating environment.

If these issues are adequately satisfactory, rural business and entrepreneurship in Oyo State can be
compared with and compete favourably to urban, national and international rural business and
entrepreneurship. Assessing the rural infrastructure as a policy will give an understanding of what is
available now, what gaps there may be and to envisage what rural business and entrepreneurship in Oyo
State will need in the future. Also increased access to information and other support services, rural
business and entrepreneurs will be able to access local, regional, national and international markets, for
both the provision of inputs and the marketing of outputs. Rural entrepreneurs should therefore have
improved market access in order to take advantage of the potential benefits of trade and globalisation.
And lastly, entrepreneurial competence and stakeholder involvement can be made to be more adequate to
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suit rural business and entrepreneurship development in Oyo State with right policy on rural business and
entrepreneurship development training and workshop.

It is crucial for rural enterprises and entrepreneurs to have access to appropriate (micro) finance systems.
The present financial services that are being provided and patronised by rural enterprises and
entrepreneurs are not enough to service these needs and it has limited depth of coverage with high cost
from the providers that usually operate on market days. The conventional bank services are highly dotted
with unnecessary bureaucracies that often make them irrelevant in rural enterprises and entrepreneurship.
The current level of rural technology is labour intensive and drudgery which are far from what is
obtainable in some rural areas of the world. There is need to automate these technology for effective
working that will save time and increase production rate and volume economically. The Internet is an
important instrument for small businesses if it is used correctly. Examples of major electronic business
process categories include online purchasing, selling, payment and receipt. Most of these technologies are
not within the reach of rural enterprises and entrepreneurs are either not available or too costly or they
lack the skills to profitably use them.

The conducive rural operating environment, which comprises of physical, social, economical and security
have serious implication for the rural business and entrepreneurship development. The price of the land in
the area of study is affordable with no legal constraints to the land but the road network is appealing and
stressful. The gains to be derived from suitable social environment in the rural setting are always
interrupted with high cost of providing alternative power source to power television and radio apparatus
for the people. High interest rate of loans from micro finance operators, absence of banking services are
odds to rural business and entrepreneurship development. Insecurity is another dreadful issue in the rural
areas. The herdsmen, armed robbers and thieves’ activities are beyond effective control of the rural
people who are devoid of effective policing.

RECOMMENDATIONS

Most of these important issues are outside the ambit of individual to solely provide. Therefore the
recommendations here are for government to act upon

Create a fund for projects to find innovative ways of delivering support to rural businesses, which
business support agencies and other institutions serving rural areas could bid for on a competitive basis,
thereby encouraging them to demonstrate entrepreneurial behaviour; and establish rural enterprises and
entrepreneurs research centre where institutions of higher learning will be committed to participate
actively in entrepreneurship development in rural regions, by establishing a higher education rural
enterprise fund to support the development of links between higher learning institutions and
entrepreneurs.

The appropriate arm of the government should be saddle with responsibilities of addressing infrastructural
deficiencies and enhance the ability of a rural areas to retain and attract people as well as businesses to
compete in a wider range of markets than those to which they have traditionally had access by giving
entrepreneurs market information showing the options and choices for interacting with a wide range of
different buyers and selling outlets, in order to maximise their returns and increase gross domestic
products.

Organisation of Workshop/Seminars for rural enterprises and entrepreneurs to have the technical and
managerial competence to orient his/her demand for inputs and raw materials, the production process
itself, and his/her product or service portfolio towards the realities of the market should be made on
regular basis.

Rural Information Technology Centre should be established for Internet and e-commerce support services
for rural businesses advertising and social networks which are cheaper than the traditional advertising
methods on the Internet with banners published on web sites. Surely it is important that social networks
are at first a powerful instrument to build the relationship based on trust between customers and company,
enhance customer loyalty, and it goes further to increase communication between customer and business.
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Generally, insufficient self-financing capacity makes access to additional financing resources a
precondition for growing enterprises. The government should empower the existing financial institutions
or establish rural business bank for development that will provide access to adequate and relevant
financial services to take on rural opportunities especially in the agricultural products processing.

And lastly a sound regulatory environment and fiscal policy on rural taxation and subsidies be populated
to promote rural business and entrepreneurship in Oyo state.
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