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E-Commerce As a Catalyst for Sustainable Growth and
Economic Development in the Contemporary Nigeria
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ABSTRACT

As the world keeps evolving, innovation has become the cornerstone for driving the economic growth and
development of nations. E-Commerce is therefore a key component of the contemporary e-world. The ease of
conducting business, especially with the sustained strengthening of supply chain with reduced supplier costs,
provision of a large array of products and services, time savings, reduced asymmetry of information among
parties and convenience for the customer, e-commerce has come to stay as a veritable tool for sustainable
economic growth and development. Consequently, this paper argues that Nigeria is yet to fully tap into the
potentials that the adoption of e-commerce could afford Nigeria in her quest for economic development and
extricate her from the increasingly significant economic quagmire. Furthermore, this paper contends that
despite the paradigm shift in the mode of commercial transaction occasioned by the advent of the internet
making it possible for transitions to take place virtually from anywhere and anytime, a vast majority of
Nigerians are yet to embrace this revolution due largely to some factors including; erratic power supply,
accessibility, dearth of critical infrastructure development, data cost, security risks VAT/cost, a development,
which this paper proffers remedies to.
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INTRODUCTION

The global economy, though fraught with uncertainties continue be the focus for countries of the world
with their unique economic policies to constantly push for the recognition of their economic prowess at
the world stage. The free market economies to a considerable extent has greatly necessitated the
increased participation of states in economic activities which directly contributes to the development of
the society at large. The increasingly complex nature of international economic activities among other
distortions evident in areas such as transfer of technology, cybercrimes equally made it inevitable for e-
commerce as a platform for most economic activities both at the domestic front and international sphere.
Through the e-commerce technology, driven by the internet revolutionized mode of business transactions,
people are constantly able to invest, purchase, communicate, engage in banking activities, explore and research
virtually as opposed to the hitherto traditional methods of economic activities. The unprecedented impact of e-
commerce as a catalyst in enhancing sustainable growth and economic development has opened a new vista in
business activities by offering a level playing ground for large businesses, as well as small and medium scale
enterprises (SMEs) to operate in the global market place, and for regional businesses and communities to
participate in social, economic and cultural network seamlessly across international boundaries.*

The dwindling economic growth and development ravaging the entire business space in Nigeria especially as it
concerns small scale business enterprises sustainably accelerated by the combined impact of covid-19
pandemic, over reliance on crude oil as the only sustainable source of foreign exchange earnings for Nigeria
has rendered her a perpetual borrower to be able to fund the country’s annual budget
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with the prospect of mortgaging the future of the next generation of Nigerians. This increasingly
significant quagmire inhibits sustainable economic growth and developments and renders the potential for
leveraging on e-commerce platform to fast track economic activities and patronage a mirage.

This paper therefore discusses the concept of e-commerce, and contends that e-commerce remains a
catalyst in ensuring sustainable economic growth and development, identifies limitations in leveraging on
e-commerce in Nigeria in order to bring about long term economic opportunities and patronage for
economic viability of Nigeria.

The Concept of E- Commerce

E-commerce means using the internet and web for business transactions and/or commercial transactions,
which typically involve the exchange of value (e.g money) across organizational or individual boundaries
in return for products and services.! The central focus of e-commerce is digitally enabled commercial
transactions which incorporates business transactions mediated by digitalization technology and platform.
E-commerce is part of economics and traditional commerce or business activities, with a close nexus to
other sciences such as administration and law. It requires an administrative and regulatory environment
that is suitable for its management and legal for the protection of its clients?2. E-commerce, or electronic
commerce, is the transmission of funds or data through the internet to facilitate the purchase and sales of
goods and services.®

Originally, electronic commerce meant the facilitation of commercial transactions electronically, using
technology such as Electronic Data Interchange (EFT). These were both introduced in the late 1970s,
allowing businesses to send commercial documents like purchase orders or invoices electronically.* The
growth and acceptance of credit cards, automated teller machines (ATM) and telephone banking in the
1980s, were also forms of electronic commerce including the airline and railway reservation system.> In
Nigeria, e-commerce covers the buying and selling of goods, services and products through electronic
means by way of technology, electronic funds transfer, mobile trade, escrowing services, electronic data
related exchange, supply, among others.

Legal Framework for E-commerce in Nigeria

The advent of e-commerce in Nigeria is not without challenges. Although it inception conceded with the era
when telecommunication was becoming very popular. However, e-commerce growth has greatly been
hampered due to peoples’ inability to keep abreast with sustained innovative technologies and the not so
comprehensive legal framework to meet the challenges of the revolving face of e-commerce. Some notable
legal frame works for e-commerce in Nigeria include;

Federal Competition and Consumer Protection Act, 2019

The Federal Competition and Consumer Protection Act, repealed the Consumer Protection Council Act, Cap
25 LFN, 2004. Among other objectives, the FCCPA seeks to protect and promote consumers’ interest and
welfare by providing consumers with a wider variety of quality products at competitive process. The FCCPA
has made some attempts, though not substantial enough to conform with the United Nations Conference on
Trade and Industry (UNCTAD), which set the global best practices for consumer protection especially as it
relates to electronic commerce. The FCCPA applies to all undertakings and all commercial activities within,
or having effect within Nigeria including corporate bodies and agencies of the government that engaged in
commercial in which government has controlling interest and all commercial activities aimed at making profit
and geared towards the satisfaction of demand from the public.”

2 S. Ruhanika, ‘E-commerce;’ <https//www.ecommerceshelp.org> accessed 5 April 2021

3 S. Khalil, ‘E-commerce creates a change in the global economy’ (2018) https://www.rawabetcenter.com accessed
5 April 2021.

4 Ibid

*(n2)

6 S. Ruhanika, ‘E-commerce’ < https://www.economichelp.org>accessed 5 April 2021.

" A. Oguabanj and M.A Senuwa, ‘A Review of the Federal Competition and Consumer Protection Act 1019,
https://www.odujinrinadafulu.com accessed 8 May 2021.

86


https://www.rawabetcenter.com/
https://www.odujinrinadafulu.com/

Akanibo & Abbiyesuku...... ..Int. J. Business & Law Research 9(3):85-93, 2021

The Evidence Act, 2011

The Evidence Act, 2011 regulates the procedural aspects of our legal system as it relates to the
admissibility of evidence before the court. Therefore, the emergence of e-commerce have brought about
evidential challenges in the context of transactions done online. Prior to the Evidence Act, 2011 computer
generated evidence remained inadmissible before the court. However, section 84 of the Act contains the
criteria for the admissibility of electronic generated evidence. This is despite the unresolved issue of
authorship of the computer generated document, which remained the hallmark of electronic transactions
for purposes of admitting same before the court especially where the original of the document is not
available. The Supreme Court in Dickson v Kubor® stated that, there is no evidence on record to show
that the appellants in tendering exhibits ‘D’ and ‘L’ satisfied any of the above conditions. In fact
they did not as the documents were tendered and admitted from the bar. No witness testified
before tendering the documents so there was no opportunity to lay the necessary foundations for
their admission as e-documents under section 84 of the Evidence Act, 2011........... 9

However the Evidence Act has acknowledged that an electronic signature satisfies the requirements of the
evidence Act since electronic signature is one that is relevant to e-commerce transaction. Section 93(3) of
the Evidence Act, stipulates that; a signature may be proved in any manner, including by showing
that a procedure existed by which it is necessary for a person, in order to proceed further with a
transaction, to have executed a symbol or security procedure for the purpose of verifying that an
electronic record is that of the person.*®

From the foregoing, all the issues regarding e-commerce may not have been addressed by the evidence
act, but suffix it to state that since electronic signature is an aspect of e-commerce, the direction given by
section 93(3) of the Evidence Act can only be improved upon by a new legal frame work.

Cybercrimes (Prohibition, Prevention Etc.) Act, 2015

The Cybercrimes (Prohibition Prevention) Act seeks to provide an efficient, unified and comprehensive
legal, regulatory and institutional framework for the prohibition, prevention, detection, prosecution and
punishment of cybercrimes as a threat to e-commerce. The increase in cybercrimes is premised on the
proliferation of commerce on the internet which also attract parties who are privy to commercial
transaction to permeate the cyber space for their own calculated gain.!* Perhaps, the hallmark of the
cybercrimes Act is the provision that captures electronic signature as a necessary aspect of e-commerce.
Section of 17 of the Cybercrimes Act is to the effect that, electronic signature in respects of purchases of
goods, and any other transactions shall be binding.*? Also, whenever the genuiness or otherwise of such
signature is in question, the burden of proof, that the signature does not belong to the promoted originator
of such electronic signature shall be on the contender.* It provides further that any person who with
intent to defraud and or misrepresent, forges, through electronic devices another person’s signature or
company mandate commits an offence and shall be liable on conviction to imprisonment for a term of not
more than 7 years or fine of not more than N10,000,000.00 or both the fine and imprisonment4. The Act
also places heavy duty on service providers to keep all traffic data and subscriber information as may be
prescribed by the relevant authority from the time being, responsible for the regulation of communication
services in Nigeria, for a period of 2 years.™ It should be noted that these innovations by the cybercrimes
Act has boosted the confidence of Nigerians in the use of e-commerce platforms for commercial
transactions.

8 (2013) All FWLR (Pt 676) 390 at 429

9 G.P Ogundele, ‘Developing Legal Frame work for Electronic Commerce in Nigeria: some Lessons from the UK and

Singapore’, (2018) https://papers.ssrn.com.Sol3>papers.accessed 7 May 2021.

10 (ng)

1 T.1 Akomolede, ‘Contemporary Issues in Electronic Commerce in Nigeria® (2008) 11 (3) PER/PELJ
chttps://www.researchgate.net>accessed 11 May 2021.

2(n11)

8B (n11)

14 Cybercrimes Act, Section 7

15 Cybercrimes Act, section 38
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Nigeria National Cyber Security Framework, 2019

This framework was issued by the National Information Technology Development Agency in 2019 to
guide the public and private sector organizations in instituting measures for ensuring cyber security
culture and enthroning cyber-resiliency in Nigeria.'® The framework outlines the essential security base
practices required by organizations in both the private and public sectors, and every person that interacts
and transacts in the digital domain and boundaries of Nigeria cyberspace.!” Whereas, the e-commerce
industry in Nigeria has shown tremendous potential for growth, it is only safe to regulate the sector with
efficient and effective laws so as to continually create opportunities for significant foreign investments.
Therefore, the cyber security Act, to a large extent, addresses the gaps which had hitherto rendered the
Nigerian cyber space for transacting business and contributes to the expansion of the scope of e-
commerce transaction.®

International Perspectives and Practice

United Nations Commission on International Trade Law (UNCITRAL) model Law on Electronic
Commerce, 1996.

The model law was adopted on 12" June 1996 and it seeks to enable and facilitate commerce conducted
using electronic means by providing national legislators with a set of internationally acceptable rules
aimed at removing legal obstacles and increasing legal creditability for electronic commerce.'® The law
became the first legislative text to adopt the fundamental principles of non-discrimination, technological
neutrality and functional equivalence that are widely regarded as the founding elements of modern
electronic commerce law. The principle of non-discrimination ensures that a document would not be
denied legal effect, validity or enforceability solely on the grounds that it is in electronic form. The
principle of technological neutrality mandates the adoption of provisions that are neutral with respect to
technology used?.

As a global legal framework, the UNCITRAL seeks to help expand and enhance global trade through
salient areas of commercial law particularly as it relates to dispute resolution, electronic commerce,
international payments, procurement and sale of goods, transport, international contract practice,
insolvency among others.

United Nations Convention on the use of Electronic Communications in International Contracts,
2005.

The purpose and applicability of the United Nations Convention on the use of Electronic
Communications in International Contracts is best illustrated by the language of the first paragraph to
Articles 1 and 8 of the Convention.? Article 1 (1) states as follows: This convention applies to the use
of electronic communication in connection with the formation or performance of a contract
between parties whose places of business are in different states.?? Therefore, in a bid to accomplish it
objectives the CUECIC addresses six fundamental e-commerce legal issues covering; legal recognition of
e-commerce, recognition of automated contracts, preservation of freedom of contract, establishment of

16 0. Oladunjoye and B. Oguejiofor, ‘Digital business Laws and Regulations’ (2020)
https://iclg.com>practice- areas>accessed 10 May 2021.

7 1bid

18 (n16)

19 G.P Ogundele, ‘Developing Legal Framework for Electronic Commerce in Nigeria: Some lessons from the UK and

Singapore’, (2018) https://www.papers.ssrn.com>2013> papers accessed 7 May 2021.

2 (n 19)

21 S E Smith, The United Nations Convention on the Use of Electronic Communication in International Contracts
(CUECIC): Why it should be Adopted and How it will Affect International E-Contracting (2008) 11 (2)
STLR<Https://Www.Scholar.Smu.Edu/Scitech/Vol11/Iss2/4accessed 12 May 2021.
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default rules for electronic communication, elimination of legal barriers to e-commerce, establishment of
fault rules for human input errors in electronic communications.

Notwithstanding, the broader objective of applying to parties irrespective of their location, the CUECIC
precludes the application of the convention where the parties agree to vary the effect of any of its
provisions. This is in accordance with the principles of freedom of contract. Also, given the proliferation
of automated message systems, the convention allows for the enforceability of contracts entered into by
such systems, including when natural person reviewed the individual actions carried out by them.?® It
further clarifies that a proposal to conclude a contract made through electronic means and not addressed
to specific parties amounts to an invitation to deal, rather than an offer whose acceptance binds the
offering party.?

E-Commerce Platforms

The importance of having an online presence especially for small business entrepreneurs cannot be

overstressed. This helps to showcase their products to a much broader audience and attracts more

patronage. There are hundreds of e-commerce platforms in Nigeria; but this paper will examine a few of

them.

i Konga
Konga as an e-commerce platform was borne out of the desire to deliver with speed and precision
so that customers would never have to worry about accessing client’s needs at ease. Konga owns
large warehouse stocked up with goods and strategically located in key cities such as Lagos, FCT,
Port Harcourt among others, to ensure swift and efficient delivery.®Small businesses with
varieties of products are allowed to sell and showcase on Konga’s website to attract a wider
audience.

ii. Jumia Nigeria
Jumia Nigeria was established in May 2012 and seen as Nigeria’s version of amazon.com. It is
ranked as the most visited e-commerce website in Nigeria, a popularity ranking attested to by
Amazon Alexa.

iii. PayPorte
Payporte was launched in September 2014 and ever since it has consistently thrived to ensure it
caters to a wide demographic that ranges from the youths and to the young urban professionals.?®
Payporte has partnered with local businesses by showcasing their goods on its platform to a wider
audience which enabled these businesses access to customers, great logistics coverage and the
opportunity to excel in business, making it a preferred Nigeria’s e-commerce platform.

iv. Printivo Store
Printivo store is an online market that allows designers and print providers to make money online
by selling their prints and designs to customers all across Nigeria. Unlike other e-commerce
platforms, printivo store is a market place for print designs online.

V. Jiji Nigeria
Jiji Nigeria was founded in 2014 and ranks as one of the fast-growing Nigerian free online
classifieds with an advanced security system. It provides a simple hassle free solution to sell and
buy variety of products online. It offers opportunity for sellers or entrepreneurs to post free
classified adverts of their products and services and get maximum efficiency in terms of reach
and profit.
The above e-commerce platforms are not exhaustive of the numerous e-commerce platforms
operational in Nigeria, helping and boosting small scale businesses to get wider audience to the
broader market for their products and services and a corresponding high profits margin.

B CUECIC, Art. 12

2 CUECIC, art.11

% Top 10 E-Commerce Websites for online shopping in Nigeria, https://www.invoice.ng accessed 12 May 2021.

2 A, Ogbo and others, ‘E-commerce as a strategy for sustainable value creation among selected Traditional Open
Market Retailers in Nigeria’ (2009) https://www.mdpi.com accessed 13 May 2021
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Impact of E-commerce on Economic Growth and Development in Nigeria

E-commerce emerged as a tool for contemporary commerce which has contributed immensely to
changing the future of global business and helping the Nigerian local markets to access foreign markets
thereby improve exports and production. E-commerce has tremendously extinguished the old system and
brought on board a new order, characterized by effectiveness, speed and convenience.

Government and E-Commerce

The importance of e-commerce to the economic growth and development of Nigeria cannot be
overstressed. This takes cognizance of a deliberate efforts by the government to formulate policies,
supported by good application technologies crucial for its implementation. Notable milestones have been
achieved by the government especially by creating an enabling environment for the digitization of the
country’s economy.?” Consequently, the Nigerian government introduced Wi-fi in major business areas of
Lagos State®, in partnership with Google in a bid to ensure seamless internet access for traders and
consumers alike and enhanced accessibility to the internet and e-commerce platforms. No doubt, this
effort has opened up a lot of small scale businesses and customers alike to the multi dimensional business
opportunities outside of Nigeria and transformed/revolutionized the ease of doing business and a
corresponding improvements in the quality of life.

As part of the Civil Service Reforms, the Nigerian government have been able to launch the e-
government project aimed at making the civil service to be more proactive and respond quickly to the
needs of the general populace. This initiative is a joint partnership between the public and private sector
operators under the aegis of National e-government strategies limited (NEGST) and the National
Information Technology Development Agency (NITDA). This effort has also helped in reducing the
bureaucracy that attends to government businesses in the country through introduction of e-tax, e-traffic,
e-procurement, e-pricing, e-mail, e-tourism, e-payment, e-revenue, e-legislation, e-policing, e-judiciary,
e-health, e-agriculture, among other electronic services.? The hitherto functioning of the civil service was
heavily bureaucratic and service delivery devoid of quality and satisfaction taking into account
contemporary trends. However, with the advent of electronic form of transacting government business,
the civil service is consistently proving to be reliable and capable of interfacing with the general populace
as the mechanism for government polices to be implemented.

ICT and the Impact of E-Commerce

It is worthwhile to state that ICT remains the base for the proper functioning of e-commerce platforms.
This is consequent upon the fact that ICT or web has been very useful in breaking through different
nations and transactions can be done at almost any time irrespective of the various time zones that exist
around the world.® Nigeria’s ICT is reckoned to have grown exponentially over the past five years, with
the recent implementation of its five year National Broadband Plan which is expected to see Nigeria’s
broadband internet penetration increasing by 95% by the end of 2021 thereby make Nigeria the hub of e-
commerce industry in Africa.

The growth has also witnessed a corresponding increase in the number of online retailers such as
Konga.com; taafoo.com, kamdora.com, kaymu.com.ng, cheki.com.ng, sunglasses.com.ng,
ladiesshowwarehouse.com.ng, mystor.com.ng, olx.com.ng, nutrotechnologies.com.ng and the likes.*
The multiplier effect therefore is the increased access to the internet for purposes of e-commerce
transactions of goods and services and the attendant profits, ultimately growing the economy.

The impact of ICT on e-commerce in Nigeria has brought about seamless accessibility to buying and
selling of goods and services on the internet. Businesses now resort to cost saving measures by using e-

27 Including; lkeja city Mall, Computer Village.

2 A, Charles, ‘The Prospects of E-commerce implementation in Nigeria’ (2006) 11 (i)
JIBC>https://www.arraydev.com/commerce/jibc/ accessed 13 May 2021.

2 U.C Okolie and A.H Ojomo, ‘E-commerce in Nigeria: Benefits and Challenges’ (2020) 28 (2) HSS:L 62,
https://www.apgds.lu.lv accessed 13 May 2021
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mail instead of post; skype, zoom, virtual, video conferencing instead of travelling to meetings; e-
commerce websites instead of sales catalogues.®> There is efficiency in e-commerce by providing access
to new markets and services which in turn create new favourable condition for income generation that can
reduce poverty, improve governance, improve capita income, and less unemployment in Nigeria. It is
also imperative to state that e-commerce has increased the percentage of local content in products and
services, utilization of local capacity, increased percentage of domestic value-added and increased
opportunities for job creation.®

As a critical enabler of economic growth, e-commerce has become a potent tool for the government to
optimize digitalization as a key component of e-economic diversification, and also to meet the new
compelling need of enforcing social distancing as a key measure in flattering community transmission of
covid-19.3* It follows that e-commerce transactions and online interactions hold the ace for the future to
promote social distancing and avoidance of crowded places such as brick-and-mortar shopping malls,
supermarkets, open markets and banking halls where the possibility of contracting the virus is high.
E-commerce Impact on Investment

E-commerce in Nigeria has greatly enhanced the creation of investment opportunities especially in the
Information Communication Technology (ICT). The numerous e-commerce platforms that abound in
Nigeria are powered by the substantial infrastructural investments in the ICT sector of the Nigerian
economy. The spread of e-commerce requires increasing production in this sector and directing capital to
invest in it to develop the infrastructure of e-commerce and then increase the investment in ICT sector
which works to support the national economy.

E-commerce Impact on the Capital Market

E-commerce affects the capital market as capital flows are exchanged between surplus units and deficit
units through the issuance of long term stocks and bonds, which play a critical role in stimulating
investment and economic growth. The capital market performs an economic function by facilitating the
transfer of real economic resources from the lenders to the borrowers. It also instigate the inducement of
interest income and these activities rely on e-commerce to drive the process whether segmented into
money market or capital market. Through the use of e-commerce, the capital market makes it possible for
private and public sectors of the economy to raise long-term capital to execute government programmes
and from the expansion and modernization of the private business to enhanced inputs, employment and
income thereby become an important part of the country’s economic growth and development.

It is pertinent to note that the possibility of obtaining information on issues relating to the money market
or capital market for purposes investment including traded securities, issuances of orders, sale and
purchase for brokers are all done electronically. Therefore, electronic commerce gives great flexibility
through the availability of contracts or orders for sale or purchase in form of e-mail and other e-commerce
mode of transaction.

E-commerce Impact on Work’s Strength

Most of the developing and developed countries are not immuned from unemployment challenges and
lack of jobs that accommodate the labour force. However, with the advent of electronic commerce, the
field of employment as a component of the national economy has been improved in two ways;

Firstly, there is the creation of new opportunities for employment, by setting up small and medium scale
businesses and connecting them to the international market at the lowest investment costs, especially the
trade in services where e-commerce provides a mechanism for specialized individuals to provide their

32 (n29)

3 E.Udom,” E-commerce’s contribution to Nigeria Economy, the challenges and need for government intervention’,
(2020) www.google.com accessed 14 May 2021.

3 S. Khalil, ‘E-commerce creates a change in the global Economy’ (2018) <https://www.rawabetcenter.com
accessed 16 May 2021
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services at the regional and global levels.® This in turn, brings more patronage for the services offered by
the small and medium scale business operators.

Secondly, e-commerce offers career opportunities in several areas related to e-commerce applications,
such as specialists in e-commerce sites, employees, administrators and technicians in e-shop as well as
providing jobs in the ICT sector in which the e-commerce depends on the engineers of networks and
software needed for e-commerce applications and others.®® Although e-commerce negatively impacts
manual jobs and unqualified labour, however it has a positive impact on the technically trained labour
where it can easily find jobs and help to create job titles and disciplines that were not previously required
or known.®” E-commerce in Nigeria has also impacted positively on the real market sector, or in banking,
supply chain management among others.

Threats to Contemporary E-commerce in Nigeria

E-commerce in the context of Nigeria is bedeviled with numerous challenges with adverse impact on the

growth and development of the economy

i Erratic Power Supply: Power supply plays a key role in the sustainability of the ICT sector.
ICT sector in-turns is the cornerstone upon which e-commerce strives. The erratic/unrealizable
nature of our power supply capacity inhibits the adoption of e-commerce as a veritable tool for
transactions. Most locations in Nigeria are still not connected to electricity either due to acts of
vandalism of power supply equipment or restiveness among others enablers. Gadgets required
for e-commerce are powered by electricity which is not readily available.

ii. Accessibility: In the context of ecommerce, accessibility refers to the extent which the needed
technology for e-commerce are available for individual to use. Restricted or cumbersome process
of use of a particular system distort the perceived ease of adoption of e-commerce like internet,
credit and debit cards which ultimately affect chances of talking a stab on e-commerce.

iii. Dearth of Critical Infrastructure: Infrastructure development is the key to providing internet to
more of the population. This helps to reduce the expenses involved in connecting to the
internet.®® Fewer internet service providers is occasioned by dearth of critical infrastructure to
drive and activate interest in e-commerce.

iv. Vat & Shipping Cost: An average online shopper feels cheated paying for VAT (7.5%) for every
online purchase. This situation inhibits the urge to use electronic commerce regularly knowing
that if transactions are conducted in an open market, being subjected to VAT or consumption tax
will be avoided.

V. Data Cost: This can be defined as the total amount that a shopper will spend on data cost for
online transaction.® Therefore, many online shoppers in Nigeria believe that the cost of data is
too high and that the money can be used for another purpose that will be more effective and
profitable than the benefits that can be derived from online transaction.

Vi. Security Risks: E-commerce security of platforms refer to the ability of the online company
website to protect customer information and their financial transaction data from being stolen
during transmission. Notable security breaches of internet CNN, Yahoo. e.g Bay and Amazon in
the recent past which resulted in these companies losing approximately $1.2 billion USD
substantially contributed to fears by Nigerians that e-commerce platforms are unsafe for
transactions.

% (n 34)

% Ibid

37 E. Agu, ‘The challenges facing the adoption of e-marketing and online shopping in Nigeria’ (2020).
www.marketingedge.com.ng accessed 16 May 2021.

38 Ibid
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CONCLUSION / RECOMMENDATIONS

It is beyond doubt that e-commerce facilitates trade participation and the growth of small and medium
scale businesses which in turn stimulate economic growth and development. That e-commerce has
specifically served as a cost reducing strategy for customers through distribution network of goods and
services from the provider to the consumer does not also lend itself to much controversy. However,
several challenges/threats abound which continue to inhibit the success of e-commerce in Nigeria, but not
without identified solutions by this paper to chart the way forward for e-commerce as a catalyst for
sustainable economic growth and development for the contemporary Nigeria.

1. Infrastructure development in ICT sector

2 Regular power supply

3. Incentivizing of customers on digital platforms

4, Building online trust

5 Privacy protection law
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