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ABSTRACT

This study investigated the role of social media in information dissemination in Cross River State,
Nigeria. Using a descriptive survey design, the research examined the extent of social media usage, its
effectiveness in information sharing, and challenges encountered by users. A sample of 384 respondents
was drawn from four Local Government Areas (calabar municipality, calabar sourth, Akamkpa, and
Yakurr) using stratified random sampling. Data were collected through structured questionnaires and
analyzed using descriptive statistics and chi-square tests. Findings revealed that 89.3% of respondents
actively use social media platforms, with WhatsApp (92.1%), Facebook (78.4%), and Instagram (65.2%)
being the most popular. Social media was found to be highly effective (mean = 4.21, SD = 0.87) in
disseminating information, particularly for news updates, civic engagement, and business promotion.
However, significant challenges were observed including misinformation (76.8%), poor internet
connectivity (68.5%), and information overload (54.2%). The study concluded that social media plays a
crucial role in information dissemination in Cross River State but requires regulatory frameworks and
digital literacy interventions. It was recommended among others that government should establish fact-
checking mechanisms, improve digital infrastructure, promote media literacy programs, and develop
state-wide social media policies for official communication thereby leveraging the advantages of social
media usage in Cross River State.

Keywords: Social media, information dissemination, digital communication, Cross River State,
misinformation, digital literacy

INTRODUCTION

The emergence of social media has fundamentally transformed the landscape of information
dissemination globally, creating unprecedented opportunities for instantaneous communication and
knowledge sharing (Kaplan & Haenlein, 2010). Social media platforms such as Facebook, Twitter,
Instagram, WhatsApp, and TikTok have evolved from mere social networking tools to powerful channels
for information exchange, civic engagement, and social mobilization (Obar & Wildman, 2015). In
Nigeria, social media penetration has grown exponentially, with over 33 million active users as of 2024,
representing significant potential for information dissemination across various sectors (Kemp, 2024).
Cross River State is located in the South-South geopolitical zone of Nigeria, has witnessed remarkable
growth in internet access and social media adoption over the past decade (Eke, 2023). The state's
relatively educated population, coupled with increasing smartphone penetration and improved
telecommunications infrastructure, has facilitated the integration of social media into daily
communication practices (Udoudo & Ekpe, 2021). Social media platforms have become essential tools
for disseminating information about government policies, health advisories, educational opportunities,
business promotions, and cultural events in the state (Bassey & Owan, 2022).
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The COVID-19 pandemic further accelerated social media adoption in Cross River State, as traditional
communication channels became limited and digital platforms emerged as primary sources of information
(Etim & Udom, 2021). Government agencies, healthcare providers, educational institutions, and
businesses increasingly leveraged social media to reach citizens during lockdowns and movement
restrictions (Ndem & Ekpo, 2022). This shift highlighted both the potential and limitations of social
media as an information dissemination tool in the state context.
Despite the growing importance of social media in Cross River State's information ecosystem, scholarly
research examining its specific role, effectiveness, and challenges remains limited (Antigha & Ushie,
2023). While global and national studies have explored various aspects of social media communication,
regional variations in usage patterns, cultural contexts, and infrastructural constraints necessitate localized
investigations (Apuke & Omar, 2021). Understanding how Cross River State residents utilize social
media for information dissemination, the types of information shared, and the barriers encountered are
crucial for developing effective communication strategies and policies.
Statement of the Problem
Social media has become deeply embedded in the daily lives of Cross River State residents, serving as a
primary channel for accessing and sharing information (Ekeng & Antigha, 2022). However, several
challenges threaten the effectiveness of social media as a reliable information dissemination tool in the
state. The proliferation of misinformation and fake news on social media platforms has created confusion
and mistrust among users, particularly during critical situations such as health emergencies and electoral
processes (Ovat, 2023). Additionally, infrastructural deficiencies, including inconsistent internet
connectivity and high data costs, limit access to social media platforms for significant portions of the
population (Udoh & Akpan, 2021). Furthermore, variations in digital literacy levels across different
demographic groups create disparities in how effectively individuals can utilize social media for
information gathering and dissemination (Ekanem & Asuquo, 2022). While younger, urban, and more
educated populations demonstrate high proficiency in navigating social media platforms, older adults,
rural residents, and individuals with limited formal education often struggle to effectively engage with
these tools (Bassey & Owan, 2022). This digital divide raises concerns about equitable access to
information and the potential for social media to exacerbate existing inequalities. The absence of
comprehensive data on social media usage patterns, preferred platforms, types of information
disseminated, and user experiences in Cross River State limits the ability of policymakers,
communication practitioners, and development organizations to design targeted interventions. Without
empirical evidence on the actual role social media plays in the state's information ecosystem, it becomes
difficult to harness its potential while mitigating associated risks. This study addresses this knowledge
gap by providing empirical insights into social media's role in information dissemination within Cross
River State.
Aim and Objectives
The aim of this study is to examine the role of social media in information dissemination in Cross River
State. Specifically, the study seeks to:
1. Determine the extent of social media usage for information dissemination among residents of
Cross River State.
2. Assess the effectiveness of social media platforms in disseminating information in Cross River
State.
3. Identify the challenges encountered in using social media for information dissemination in Cross
River State.
Research Questions
1. To what extent do residents of Cross River State use social media for information dissemination?
2. How effective are social media platforms in disseminating information in Cross River State?
3. What challenges are encountered in using social media for information dissemination in Cross
River State?
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Research Hypotheses
1. Ho: There is no significant relationship between demographic characteristics and the extent of
social media usage for information dissemination in Cross River State.
2. Hoz: There is no significant difference in the perceived effectiveness of various social media
platforms for information dissemination in Cross River State.
3. Hes: There is no significant relationship between internet connectivity and challenges
encountered in using social media for information dissemination in Cross River State.

Literature Review

Social Media

Social media encompasses digital platforms and applications that facilitate the creation, sharing, and
exchange of user-generated content through virtual communities and networks (Kietzmann et al., 2011).
These platforms are characterized by interactivity, user participation, connectivity, and the ability to form
social networks (Carr & Hayes, 2015). Social media includes various categories such as social networking
sites (Facebook, LinkedIn), microblogging platforms (Twitter, Threads), media sharing networks
(Instagram, YouTube, TikTok), messaging applications (WhatsApp, Telegram), and discussion forums
(Reddit) (Obar & Wildman, 2015).

Information Dissemination

Information dissemination refers to the process of distributing and transmitting information from sources
to recipients through various channels and media (Buckland, 2017). In the digital age, information
dissemination has evolved from traditional one-way broadcasting to interactive, multi-directional
communication flows enabled by digital technologies (Castells, 2013). Effective information
dissemination requires consideration of information quality, timeliness, accessibility, relevance, and the
capacity of recipients to process and utilize the information (Savolainen, 2017).

Theoretical Framework

This study is anchored on two complementary theories: the Diffusion of Innovations Theory and the Uses
and Gratifications Theory.

Diffusion of Innovations Theory

Developed by Rogers (2003), this theory explains how new ideas, technologies, and practices spread
through social systems over time. The theory identifies five categories of adopters: innovators, early
adopters, early majority, late majority, and laggards, each characterized by distinct adoption timelines and
characteristics. In the context of social media adoption in Cross River State, this theory helps explain
variations in how different demographic groups embrace social media platforms for information
dissemination. The theory's emphasis on communication channels, social systems, and time dimensions
provides a framework for understanding the progressive integration of social media into the state's
information ecosystem (Rogers, 2003).

Uses and Gratifications Theory

This theory posits that individuals actively seek media that best fulfills their needs and provides specific
gratifications (Katz et al., 1973). Unlike earlier media effects theories that portrayed audiences as passive
recipients, the Uses and Gratifications approach recognizes users as goal-oriented and selective in their
media consumption (Ruggiero, 2000). Applied to social media usage in Cross River State, this theory
helps explain why residents choose specific platforms for information dissemination based on their
individual needs, whether for social interaction, information seeking, entertainment, personal identity, or
surveillance of the environment (Whiting & Williams, 2013).

Empirical Review

Several studies have examined social media's role in information dissemination across different contexts.
A study by Alhabash and Ma (2017) investigating social media usage across demographics found that
younger users engaged more frequently with social media for information sharing, while content type and
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platform features significantly influenced dissemination patterns. Their findings highlighted the
importance of understanding platform-specific affordances in information distribution.

In the Nigerian context, Apuke and Omar (2021) examined fake news sharing on social media among
Nigerian university students, revealing that entertainment value and subjective norms significantly
influenced sharing behavior, while information credibility had minimal impact on dissemination
decisions. This study underscored the challenges of ensuring information quality in social media
environments where entertainment and social factors often outweigh accuracy considerations.

Focusing on civic engagement, Nwagbara and Ezeh (2020) investigated social media use for political
participation in Nigeria's South-South region, which includes Cross River State. Their findings indicated
that social media platforms, particularly Facebook and Twitter, facilitated political discourse,
mobilization, and citizen-government interaction. However, the study also noted concerns about echo
chambers, political polarization, and the spread of politically motivated misinformation.

A study by Edewor et al. (2016) on social media usage among undergraduates in Nigerian universities
found that students primarily used social media for academic information sharing, social networking, and
entertainment. The study reported that WhatsApp and Facebook were the most utilized platforms, with
significant time devoted daily to social media activities. However, challenges including internet
connectivity issues, high data costs, and information overload were frequently reported.

Examining health information dissemination, Okoye and Enemuo (2021) studied social media's role
during the COVID-19 pandemic in Southeast Nigeria. Their research revealed that social media platforms
were primary sources of health information for many residents, but also channels for spreading health
misinformation. The study emphasized the need for health authorities to maintain active, credible social
media presence to counter false information.

Internationally, Vosoughi et al. (2018) conducted a comprehensive study on the spread of true and false
information on Twitter, finding that false information spread significantly faster, deeper, and more
broadly than true information. This research highlighted fundamental challenges in using social media for
accurate information dissemination and the need for fact-checking mechanisms and digital literacy
interventions.

Research by Auxier and Anderson (2021) on social media use in the United States revealed variations
across age groups, education levels, and geographic locations, with younger, more educated, and urban
populations showing higher engagement rates. These findings suggest that similar demographic patterns
might influence social media usage for information dissemination in Cross River State.

A study by Dutta and Prasad (2020) examining social media's role in disaster communication in India
found that platforms like WhatsApp and Facebook were crucial for disseminating emergency information,
coordinating relief efforts, and connecting affected populations. However, the study also identified
challenges including network congestion during crises, spread of rumors, and difficulties in verifying
information authenticity.

Despite these valuable contributions, limited research has specifically examined social media's role in
information dissemination within Cross River State's unique socio-cultural and infrastructural context.
This study addresses this gap by providing empirical data on usage patterns, effectiveness perceptions,
and challenges specific to the state.

METHODOLOGY

This study employed a descriptive survey research design to examine the role of social media in
information dissemination in Cross River State. The descriptive survey design was appropriate because it
enabled the researcher to collect data on current practices, opinions, and experiences of respondents
regarding social media usage without manipulation of variables (Creswell & Creswell, 2018). The study
was conducted in Cross River State, Nigeria. Cross River State is located in the South-South geopolitical
zone and comprises of 18 Local Government Areas with diverse urban and rural communities. The state
capital is Calabar, known for its relatively advanced telecommunications infrastructure and higher
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internet penetration compared to rural areas of the state. The target population consisted of all adult
residents (18 years and above) of Cross River State who have access to internet-enabled devices and are
potential social media users. According to the National Population Commission's projections, Cross River
State has an estimated adult population of approximately 2.1 million as of 2024.

The sample size was determined using Cochran's formula for large populations:

n=(Z*pq)/ e

Where:

e 7 =1.96 (confidence level of 95%)

e p=0.5 (maximum variability)

e q=1-p=05

e ¢=0.05 (margin of error)

n=(1.96>x 0.5 x 0.5)/ 0.05*> = 384.16 = 384 respondents

A multistage sampling technique was employed. First, four local government areas were purposively
selected to represent urban (Calabar Municipal and Calabar South) and rural (Akamkpa and Odukpani)
contexts. Stratified random sampling was then used to categorize respondents by age groups (18-25, 26-
35, 36-45, 46 and above) and gender to ensure demographic representation. Finally, systematic random
sampling was applied to select individual respondents within each stratum.

A structured questionnaire titled "Social Media and Information Dissemination Questionnaire (SMIDQ)"
was developed as the primary data collection instrument. The questionnaire comprised four sections:

e Section A: Demographic information (age, gender, education level, occupation, location)

e Section B: Extent of social media usage (platforms used, frequency, duration, purposes)

e Section C: Effectiveness of social media for information dissemination (rated on a 5-point Likert
scale: Highly Effective = 5, Effective = 4, Moderately Effective = 3, Ineffective = 2, Highly
Ineffective = 1)

e Section D: Challenges encountered (types of challenges, frequency, severity)

The questionnaire was validated by three experts: two from the Department of Library and Information
Science and one from the Department of Educational Measurement and Evaluation, all from the
University of Calabar. Their suggestions regarding clarity, relevance, and comprehensiveness were
incorporated into the final instrument.

Reliability was established through a pilot study involving 40 respondents from Ikom Local Government
Area (not included in the main study). Cronbach's alpha coefficients were calculated for the three main
sections: extent of usage (o = 0.82), effectiveness (a = 0.88), and challenges (o = 0.85), indicating good
internal consistency.

Six research assistants were trained on questionnaire administration procedures and ethical
considerations. The questionnaires were administered both in paper format and through an online survey
platform (Google Forms) to accommodate respondents’ preferences. Data collection occurred over six
weeks (October-November 2024). Of the 384 questionnaires distributed, 368 were properly completed
and returned, representing a response rate of 95.8%.

Data were analyzed using both descriptive and inferential statistics. Descriptive statistics (frequencies,
percentages, means, and standard deviations) were used to answer the research questions. Inferential
statistics (chi-square test of independence and one-way ANOVA) were employed to test the hypotheses at
0.05 level of significance. Statistical Package for Social Sciences (SPSS) version 26 was used for all
analyses.
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RESULTS
4.1 Demographic Characteristics of Respondents
Table 1: Demographic Characteristics of Respondents (N = 368)

Characteristic Category Frequency Percentage (%)
Gender Male 186 50.5
Female 182 49.5
Age Group 18-25 years 142 38.6
26-35 years 128 34.8
36-45 years 67 18.2
46 years and above 31 8.4
Education Level Secondary 58 15.8
OND/NCE 89 24.2
HND/B.Sc. 156 42.4
Postgraduate 65 17.6
Occupation Student 134 36.4
Civil Servant 98 26.6
Private Sector 87 23.6
Business Owner 49 13.4
Location Urban 223 60.6
Rural 145 39.4

Table 1 shows relatively balanced gender representation with 50.5% males and 49.5% females. The
majority of respondents (73.4%) were between 18-35 years, reflecting the younger demographic typical
of social media users. Most respondents held tertiary qualifications (84.2%), with urban dwellers
constituting 60.6% of the sample.

Research Question One: Extent of Social Media Usage for Information Dissemination

Table 2: Social Media Platforms Used by Respondents (N = 368)

Platform Users Percentage (%) Rank

WhatsApp 339 92.1 1
Facebook 289 78.4
Instagram 240 65.2
Twitter/X 187 50.8
TikTok 156 42.4
YouTube 203 55.2
Linkedln 78  21.2
Telegram 92  25.0

0 3 N U B~ W N

Table 2 indicates that WhatsApp is the most widely used platform (92.1%), followed by Facebook

(78.4%) and Instagram (65.2%). Professional networks like LinkedIn showed relatively lower adoption
(21.2%).
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Table 3: Frequency and Duration of Social Media Usage (N = 368)

Variable Category Frequency Percentage (%)
Daily Usage Frequency Less than 5 times 43 11.7

5-10 times 127 34.5

11-20 times 134 36.4

More than 20 times 64 17.4
Daily Time Spent Less than 1 hour 52 14.1

1-3 hours 156 42.4

3-5 hours 112 30.4

More than 5 hours 48 13.1

Table 3 reveals that 89.3% of respondents access social media more than 5 times daily, with 42.4%
spending 1-3 hours daily on these platforms.
Table 4: Purposes of Social Media Usage (N = 368)

Purpose Frequency Percentage (%)
Social networking/communication 352 95.7
News and current affairs 312 84.8
Business/marketing 198 53.8
Educational content 267 72.6
Entertainment 298 81.0
Civic engagement/activism 156 42.4
Health information 189 51.4

Table 4 demonstrates that social networking (95.7%) and news consumption (84.8%) are primary
purposes, while civic engagement (42.4%) shows moderate adoption.

Research Question Two: Effectiveness of Social Media in Information Dissemination

Table 5: Perceived Effectiveness of Social Media Platforms (N = 368)

Platform Mean SD Effectiveness Level

WhatsApp 4.32 0.76 Highly Effective
Facebook 4.18 0.83 Effective

Instagram 3.94 0.91 Effective

Twitter/X 3.87 0.95 Effective

YouTube 4.08 0.85 Effective

TikTok 3.65 1.02 Moderately Effective
Overall Mean 4.21 0.87 Highly Effective

Note: Mean scores interpreted as: 4.50-5.00 = Highly Effective; 3.50-4.49 = Effective; 2.50-3.49 =
Moderately Effective; 1.50-2.49 = Ineffective; 1.00-1.49 = Highly Ineffective

Table 5 shows that respondents rated social media as highly effective overall (M = 4.21, SD = 0.87) for
information dissemination, with WhatsApp perceived as most effective (M = 4.32).
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Table 6: Effectiveness across Information Types (N = 368)

Information Type Mean SD Effectiveness Level

Breaking news/current events 4.45 0.72 Highly Effective
Government announcements 3.98 0.89 Effective

Health information 3.76  0.94 Effective
Educational content 4.12 0.81 Effective
Business/marketing 4.23  0.78 Highly Effective
Entertainment content 4.38 0.74 Highly Effective

Community mobilization 3.89 0.92 Effective

Table 6 indicates highest effectiveness for breaking news (M = 4.45) and entertainment (M = 4.38), while
health information showed relatively lower ratings (M = 3.76).

Research Question Three: Challenges in Using Social Media for Information Dissemination

Table 7: Challenges Encountered by Respondents (N = 368)

Challenge Frequency Percentage (%) Severity Mean* SD

Misinformation/fake news 283 76.8 4.12 0.85
Poor internet connectivity 252 68.5 3.98 0.91
Information overload 199 54.2 3.67 0.88
High data costs 234 63.6 3.89 0.94
Privacy concerns 187 50.8 3.54 0.97
Cyberbullying/harassment 142 38.6 3.23 1.05
Language barriers 98 26.6 2.87 1.12
Platform censorship 76 20.7 2.65 1.08
Lack of digital literacy 156 42.4 3.45 1.01

*Severity rated on 5-point scale: 5 = Very Severe, 1 = Not Severe

Table 7 reveals that misinformation (76.8%), poor internet connectivity (68.5%), and high data costs (63.6%)
are the most prevalent challenges. Misinformation was also rated as most severe (M = 4.12).

Table 8: Challenges by Location (Urban vs Rural) (N = 368)

Challenge Urban (n=223) Rural (n=145)
% %

Poor internet connectivity 54.3 90.3

High data costs 58.7 71.7

Misinformation 78.5 73.8

Lack of digital literacy ~ 32.3 58.6

Table 8 shows rural respondents experience significantly higher challenges with connectivity (90.3% vs
54.3%) and digital literacy (58.6% vs 32.3%) compared to urban counterparts.

Test of Hypotheses

Hypothesis One: There is no significant relationship between demographic characteristics and the extent of
social media usage for information dissemination in Cross River State.

Table 9: Chi-Square Test of Demographic Characteristics and Social Media Usage Extent

Variable %2 Value df p-value Decision

Age Group 47.82 9 0.000 Reject Ho
Gender 3.24 3 0.356 Accept Ho
Education Level 38.56 9 0.000 Reject Ho

Location (Urban/Rural) 28.91 3 0.000 Reject Ho

Critical value at p < 0.05
261



Ogar ..... Int. J. Innovative Soc. & Sci. Educ. Res 14(2):254-266, 2026

Table 9 shows significant relationships between social media usage extent and age group (y> =47.82, p <
0.05), education level (y*> = 38.56, p < 0.05), and location (y*> = 28.91, p < 0.05). However, gender showed
no significant relationship (3> = 3.24, p > 0.05). The null hypothesis is partially rejected.

Hypothesis Two: There is no significant difference in the perceived effectiveness of various social media
platforms for information dissemination in Cross River State.

Table 10: One-Way ANOVA for Perceived Effectiveness across Platforms

Source Sum of Squares df = Mean Square F p-value Decision
Between Groups 89.47 6 14.91 18.76 0.001  Reject Ho
Within Groups 1,842.53 2,319 0.79

Total 1,932.00 2,325

Critical value at p < 0.05

Table 10 indicates a significant difference in perceived effectiveness across platforms (F = 18.76, p <
0.05). The null hypothesis is rejected, confirming that users perceive different effectiveness levels among
platforms.

Hypothesis Three: There is no significant relationship between internet connectivity and challenges
encountered in using social media for information dissemination in Cross River State.

Table 11: Chi-Square Test of Internet Connectivity and Challenges

Challenge ¥? Value df p-value Decision

Information access difficulty 52.34 4 0.000 Reject Ho
Timeliness of information  41.28 4 0.000 Reject Ho
Participation in discussions 38.67 4 0.000 Reject Ho
Ability to verify information 44.92 4 0.000 Reject Ho

Critical value at p < 0.05

Table 11 demonstrates significant relationships between internet connectivity quality and various
challenges (all p-values < 0.05). The null hypothesis is rejected, indicating that internet connectivity
significantly impacts challenges encountered.

DISCUSSION OF RESULTS

Extent of Social Media Usage for Information Dissemination

The findings revealed that 89.3% of respondents actively use social media for information dissemination
in Cross River State, with WhatsApp (92.1%), Facebook (78.4%), and Instagram (65.2%) emerging as the
most popular platforms. This high adoption rate aligns with national trends reported by Apuke and Omar
(2021), who found widespread social media usage among Nigerians for various communication purposes.
The dominance of WhatsApp corroborates findings by Edewor et al. (2016) regarding messaging
platforms' popularity in Nigerian contexts, attributable to their user-friendly interfaces, multimedia
sharing capabilities, and group communication features.

The study found significant variations in usage extent across demographic groups. Younger respondents
(18-35 years) demonstrated higher engagement levels compared to older age groups, consistent with
Rogers' (2003) Diffusion of Innovations Theory, which suggests that younger populations typically adopt
new technologies earlier. This finding parallels Auxier and Anderson's (2021) observation of age-related
differences in social media adoption in the United States. Similarly, education level significantly
influenced usage extent, with tertiary-educated respondents showing greater engagement, supporting
Bassey and Owan's (2022) assertion that formal education enhances digital technology adoption.

The urban-rural divide in social media usage revealed by this study reflects broader digital inequality
patterns documented by Udoh and Akpan (2021) in their examination of internet access disparities in
Cross River State. Rural respondents reported lower usage frequencies, primarily due to infrastructural
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challenges rather than lack of interest, highlighting the need for improved telecommunications
infrastructure in rural areas.

Regarding purposes, the study found that social networking (95.7%) and news consumption (84.8%) were
primary motivations, aligning with the Uses and Gratifications Theory's proposition that individuals select
media based on their specific needs (Katz et al., 1973). The high percentage using social media for
educational content (72.6%) demonstrates the platforms' evolving role beyond entertainment, supporting
Whiting and Williams' (2013) identification of information seeking as a key gratification derived from
social media use.

Effectiveness of Social Media in Information Dissemination

Respondents rated social media as highly effective overall (M = 4.21, SD = 0.87) for information
dissemination, with platform-specific variations. WhatsApp's highest effectiveness rating (M = 4.32) can
be attributed to its personal nature, direct communication features, and high penetration rate in Nigeria, as
noted by Nwagbara and Ezeh (2020) in their study of political communication. Facebook's effectiveness
rating (M = 4.18) reflects its versatility in supporting various content types and facilitating community
building, consistent with findings by Alhabash and Ma (2017) regarding platform affordances influencing
dissemination effectiveness.

The study found that social media was most effective for disseminating breaking news (M = 4.45) and
entertainment content (M = 4.38), while health information received lower ratings (M = 3.76). This
pattern suggests that social media's strength lies in rapid, engaging content distribution rather than
specialized or technical information requiring credibility verification. Okoye and Enemuo (2021)
similarly observed that while social media effectively spread health information during COVID-19,
concerns about accuracy limited its perceived reliability for medical content.

The statistically significant differences in perceived effectiveness across platforms (F = 18.76, p < 0.05)
confirm that platform selection matters for information dissemination objectives. This finding supports
Kaplan and Haenlein's (2010) argument that different social media types serve distinct communication
purposes, requiring strategic platform selection based on information characteristics and target audiences.
Government agencies and organizations in Cross River State should therefore adopt multi-platform
approaches, tailoring content to each platform's strengths.

Challenges in Using Social Media for Information Dissemination

Misinformation emerged as the most prevalent (76.8%) and severe (M = 4.12) challenge, corroborating
Vosoughi et al.'s (2018) finding that false information spreads more rapidly than truth on social media.
This challenge is particularly concerning in Cross River State's context, where Ovat (2023) documented
instances of fake news causing public confusion during health emergencies. The high prevalence of
misinformation underscores the urgent need for fact-checking mechanisms and media literacy
interventions, as recommended by Apuke and Omar (2021) in their study of fake news sharing among
Nigerian students.

Poor internet connectivity (68.5%) and high data costs (63.6%) represent significant infrastructural
barriers, particularly for rural residents, where 90.3% reported connectivity challenges compared to
54.3% in urban areas. These findings align with Udoh and Akpan's (2021) documentation of
telecommunications infrastructure deficiencies in Cross River State. The connectivity-challenges
relationship confirmed by chi-square analysis (p < 0.05) demonstrates that infrastructure improvements
are prerequisites for equitable social media access, supporting Castells' (2013) argument that digital
divides reflect underlying social and economic inequalities.

Information overload (54.2%) reflects the volume of content circulating on social media platforms,
potentially leading to cognitive fatigue and reduced information processing effectiveness. This challenge,
identified by Carr and Hayes (2015) as inherent to social media environments, requires users to develop
filtering and evaluation skills. Digital literacy interventions should therefore address not just basic
platform usage but also critical information evaluation and management strategies.
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Privacy concerns (50.8%) and cyberbullying (38.6%), while less prevalent than infrastructural challenges,
represent important safety and security issues. These findings support Ekanem and Asuquo's (2022) call
for comprehensive digital citizenship education addressing both opportunities and risks of social media
engagement. The lower prevalence of language barriers (26.6%) suggests that Cross River State's
relatively high English proficiency and availability of local language content facilitate social media
communication.

The finding that digital literacy challenges disproportionately affect rural residents (58.6% vs 32.3%
urban) emphasizes the need for targeted capacity-building programs in underserved areas, as advocated
by Bassey and Owan (2022). Without addressing this literacy gap, infrastructure improvements alone will
be insufficient to achieve equitable information access.

CONCLUSION

This study provides empirical evidence that social media plays a crucial and expanding role in
information dissemination in Cross River State. With 89.3% of respondents actively using social media
platforms, these digital tools have become integral to how residents access news, engage civically,
conduct business, and maintain social connections. WhatsApp, Facebook, and Instagram dominate the
social media landscape, each serving distinct communication needs and demonstrating varying
effectiveness across information types.

The overall high effectiveness rating (M = 4.21) confirms social media's value as an information
dissemination channel in Cross River State. However, this effectiveness is mediated by demographic
factors, with younger, more educated and urban populations deriving greater benefits from these
platforms. This digital divide risks creating information inequality, where marginalized groups have
reduced access to timely, relevant information affecting their lives.

Significant challenges, particularly misinformation, infrastructural deficiencies, and digital literacy gaps,
threaten social media's potential as a reliable information source. The prevalence of misinformation
undermines trust and can lead to harmful decisions based on false information. Infrastructural limitations,
especially in rural areas, create access barriers that perpetuate existing inequalities. Digital literacy
deficits limit individuals' capacity to effectively navigate social media environments, evaluate information
critically, and protect themselves from online harms.

The study confirms that maximizing social media's benefits for information dissemination in Cross River
State requires coordinated interventions addressing technological infrastructure, regulatory frameworks,
and human capacity. Government agencies, telecommunications providers, educational institutions, civil
society organizations, and platform companies must collaborate to create an enabling environment for
safe, equitable, and effective social media usage.

As social media continues evolving, ongoing research and adaptive policies will be essential for
harnessing these platforms' potential while mitigating associated risks. The insights from this study
provide a foundation for evidence-based interventions aimed at leveraging social media for inclusive
development and democratic participation in Cross River State.

RECOMMENDATIONS
Based on the findings of this study, the following recommendations are suggested:

1. The Cross River State Government should establish a dedicated fact-checking unit that monitors
social media platforms for misinformation and provides timely corrections through official
channels.

2. This unit should collaborate with civil society organizations, media houses, and educational
institutions to verify information and disseminate accurate content. Additionally, partnerships
with fact-checking organizations like Africa Check and Dubawa should be formalized to leverage
their expertise and technologies.
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3. The state government should prioritize expanding broadband internet coverage to underserved
rural communities through public-private partnerships with telecommunications companies.

4. Investment in fiber optic networks, improved mobile network coverage, and exploration of
alternative connectivity solutions such as satellite internet should be pursued.

5. Educational institutions, from primary to tertiary levels, should integrate digital literacy into their
curricula, teaching students not just how to use social media but how to critically evaluate online
information, protect their privacy, and engage responsibly.

6. For out-of-school populations, community-based training programs should be organized through
local government authorities, community centers, and libraries.

7. Regular multimedia campaigns should be conducted to educate residents about identifying
misinformation, verifying information sources before sharing, understanding privacy settings,
recognizing online scams, and reporting harmful content.

8. The state government and academic institutions should allocate resources for ongoing research on
social media's evolving role in Cross River State.

9. Funding should be provided for studies examining emerging platforms, changing usage patterns,
effectiveness of interventions, and innovative applications of social media for development.

10. Local technology developers should be supported to create solutions addressing specific
challenges identified in this study, such as offline information access tools or local-language
content platforms.
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