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ABSTRACT

Sokoto State, located in north western Nigeria, occupies a prominent position in the history of Islamic
scholarship, commerce, and administration as the centre of the Sokoto Caliphate (1804—1903). During the
Caliphate era, Arabic functioned not only as the language of religion, education, and governance but also
as an important medium of trade and commercial communication. This paper examines the contemporary
role of Arabic as a language of trade and entrepreneurship in Sokoto State, with particular attention to the
historical continuity of its commercial functions and its relevance in present-day business activities.

The study adopts a qualitative, desk-based research approach, relying on historical documents, scholarly
literature, and secondary sources. It explores the extent to which Arabic continues to facilitate commercial
interactions, cross-border trade, Islamic financial transactions, business documentation, and
entrepreneurial networking among Hausa-Fulani merchants and other stakeholders in the regional
economy. The findings reveal that Arabic remains a significant, though gradually declining, lingua franca
in traditional commercial settings, particularly within sectors such as livestock trading, textiles,
agricultural commodities, and Islamic financial services. The language continues to play an important role
in strengthening trade relations between Sokoto and neighbouring Arabic-speaking regions, while also
supporting the operation of Shariah-compliant business practices and financial transactions. The paper
concludes that the preservation and modernization of Arabic's commercial functions can contribute to
economic inclusion, entrepreneurial development, and regional economic integration. It recommends the
integration of Arabic for Specific Purposes (ASP), particularly Arabic for Business and Commerce, into
vocational and entrepreneurial training programmes. The study further advocates the promotion of
Arabic-based financial literacy initiatives and the strengthening of institutional support for Arabic as a
tool for economic development in northern Nigeria.

Keywords: Arabic language, trade, entrepreneurship, commerce, Sokoto State, Sokoto Caliphate, Islamic
finance, economic development.

1. INTRODUCTION

Language plays a central role in economic exchange and commercial interaction. In multilingual and
cross-border trading environments, a common language facilitates communication, reduces transaction
costs, enhances trust among trading partners, and supports the enforcement of commercial agreements.
Throughout history, certain languages have acquired economic significance beyond their cultural and
religious functions, serving as important instruments for trade, commerce, and entrepreneurship.

Sokoto State, located in northwestern Nigeria and sharing an international border with the Republic of
Niger, represents a unique example of the intersection between language and commerce. Historically, the
region occupied a strategic position within the trans-Saharan trade network and later emerged as the
political, intellectual, and economic centre of the Sokoto Caliphate (1804—1903). During this period,
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Arabic functioned not only as the language of religion, scholarship, administration, and jurisprudence but
also as an important medium of commercial communication and business documentation.

Although Hausa remains the dominant spoken language in Sokoto and much of northern Nigeria, Arabic
historically served as the principal written language for official correspondence, legal transactions,
commercial contracts, and long-distance trade. This dual linguistic arrangement contributed significantly
to the growth of commerce within the Caliphate and facilitated economic relations with North Africa, the
Middle East, and other parts of the Muslim world. Despite the increasing influence of English,
modernization, and digital communication technologies, Arabic continues to maintain relevance in
several commercial and entrepreneurial activities within the region.

The contemporary significance of Arabic extends beyond its religious function. It remains important in
cross-border trade, Islamic financial transactions, business networking, record keeping, and
entrepreneurial activities among merchants operating within local and international markets. However,
changing economic realities and shifting linguistic preferences have raised questions regarding the
sustainability of Arabic as a language of commerce in the twenty-first century.

Against this background, this paper examines the role of Arabic as a language of trade and
entrepreneurship in Sokoto State. Specifically, the study seeks to answer the following research questions:
1. How has Arabic historically functioned as a language of trade and commerce in Sokoto State?

2. In what contemporary entrepreneurial activities does Arabic continue to play a significant role?

3. What challenges and opportunities exist for sustaining and expanding the commercial functions

of Arabic in the modern economy?

To address these questions, the paper explores the historical foundations of Arabic commercial culture in
Sokoto, examines its contemporary applications in trade and entrepreneurship, identifies emerging
challenges, and proposes strategies for strengthening its economic relevance. The paper is organized into
five major sections: the historical background of Arabic and commerce in the Sokoto Caliphate,
contemporary applications of Arabic in trade and entrepreneurship, challenges confronting its continued
use, recommendations for revitalization, and the conclusion.
2The establishment of the Sokoto Caliphate by Sheikh Usmanu Danfodiyo in 1804 marked a significant
transformation in the political, intellectual, religious, and economic history of West Africa. As an Islamic
state founded upon the principles of Islamic scholarship and governance, the Caliphate adopted Arabic as
the principal language of administration, judicial proceedings, diplomacy, education, and commerce
(Last, 1967; Hiskett, 1973). Consequently, Arabic became deeply integrated into the economic structure
of the Caliphate and played a central role in facilitating both local and international trade.
The economic prosperity of the Sokoto Caliphate was supported by extensive trans-Saharan and intra-
African trade networks that connected the region with North Africa, the Middle East, and other parts of
the Muslim world (Lovejoy, 1980; Adeleye, 1971). Within these commercial networks, Arabic functioned
as a lingua franca among merchants, scholars, administrators, and political leaders. Its widespread use
enabled traders from diverse linguistic backgrounds to engage in commercial transactions with greater
efficiency, legal certainty, and mutual understanding (Hunwick, 1996).
Arabic served several important commercial functions within the Caliphate. First, it was the principal
language of commercial correspondence. Merchants exchanged letters and business communications with
trading partners in commercial centres such as Agadez, Tripoli, Ghadames, Fez, and Cairo. These
correspondences facilitated the movement of goods, negotiation of prices, settlement of debts, and
establishment of long-distance commercial partnerships (Last, 1967; Hunwick, 1996).
Second, Arabic was employed in the preparation of commercial contracts and legal documents. Written
agreements, commonly referred to as watha iq (legal and commercial instruments), documented the terms
and conditions governing sales, partnerships, loans, debts, and credit arrangements. These records
provided legal protection for merchants and contributed to the development of a structured and regulated
commercial environment consistent with Islamic commercial jurisprudence (figh al-mu ‘amalat) (Hiskett,
1973; Sulaiman, 1986).
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Third, Arabic played a crucial role in accounting and record-keeping practices. Tax administrators,
caravan leaders, warchouse managers, and merchants maintained financial records using Arabic
terminology, accounting procedures, and numerical systems. Such practices enhanced transparency,
accountability, and standardization in commercial transactions (Adeleye, 1971; Lovejoy, 1980).

Fourth, Arabic terminology significantly influenced systems of weights, measures, and currency used
throughout the region. Commercial units such as mithgal (a standard weight used particularly for gold)
and dirham (a silver-based monetary unit) were widely recognized across the Islamic world and
facilitated standardized transactions between markets separated by considerable geographical distances
(Lovejoy, 1980).

Historical sources, including regional chronicles, biographical literature, and commercial records, indicate
that Arabic literacy was frequently regarded as an essential qualification for successful participation in
long-distance trade (Hunwick, 1996; Last, 1967). Even merchants who lacked advanced proficiency in
Arabic often relied on Islamic scholars and professional scribes (fullab al-‘ilm) to draft contracts,
maintain financial records, and interpret commercial documents. Consequently, Arabic functioned not
merely as a language of religious scholarship but also as an indispensable instrument of economic
activity, entrepreneurship, and commercial governance.

The enduring influence of this historical legacy continues to shape commercial practices in contemporary
Sokoto, particularly within sectors associated with Islamic finance, cross-border trade, traditional market
systems, and religiously oriented business enterprises (Yandaki, 2012; Umar, 2018).

3. Arabic in Contemporary Trade and Entrepreneurship in Sokoto

Despite the increasing dominance of English as Nigeria's official language and the widespread use of
Hausa as the principal language of daily communication in Northern Nigeria, Arabic continues to perform
important specialized functions within the commercial and entrepreneurial landscape of Sokoto State. Its
contemporary relevance is particularly evident in cross-border trade, Islamic finance, business
documentation, commercial branding, and entreprencurial networking. These functions reflect the
enduring influence of the commercial traditions established during the Sokoto Caliphate and demonstrate
the adaptability of Arabic to contemporary economic realities (Yandaki, 2012; Umar, 2018).

3.1 Arabic and Cross-Border Trade

Sokoto State occupies a strategic geographical position along Nigeria's border with the Republic of Niger,
creating extensive opportunities for regional trade and commercial interaction. Although French serves as
the official language of Niger, both Hausa and Arabic remain important languages of communication
among merchants engaged in transnational commerce across the Sahel region (Mustapha, 2014).

Arabic continues to be employed in various forms of commercial documentation, particularly among
traders dealing in livestock, grains, textiles, leather products, dates, and other agricultural commodities. In
many instances, merchants utilize Arabic for preparing bills of lading, trade receipts, customs-related
records, debt acknowledgements, and agreements involving deferred-payment transactions. The language
is often preferred because of its historical association with trustworthiness, integrity, and Islamic
commercial ethics (al-akhlaq al-tijariyyah) (Umar, 2018).

Among traders operating within major border markets such as Illela, Gada, and Sabon Birni, Arabic-
written records frequently serve as documentary evidence of commercial transactions between business
partners. Such documentation is particularly common among merchants who received traditional Islamic
education and possess functional literacy in Arabic. The continued use of Arabic in these contexts
contributes to the preservation of long-established commercial networks linking Sokoto with markets in
the Republic of Niger and other parts of the Sahel region (Yandaki, 2012; Mustapha, 2014).

Furthermore, Arabic facilitates communication among traders from different linguistic backgrounds who
share a common Islamic educational heritage. Through this shared linguistic and cultural framework,
Arabic continues to function as an important medium of commercial interaction, negotiation, and
relationship-building within regional trade corridors. In this regard, the language serves not only as a
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practical communication tool but also as a mechanism for strengthening trust, social capital, and
economic cooperation among Muslim entrepreneurs across national boundaries (Umar, 2018; Hunwick,
1996).

The following section has been academically formalized, strengthened with relevant in-text citations,
and written in a style suitable for a journal article, dissertation, or conference paper.

3.2 Arabic in Islamic Finance and Entrepreneurial Contracts

The growing acceptance of Islamic finance in Northern Nigeria has reinforced the relevance of Arabic
within contemporary business transactions and entrepreneurial activities. In Sokoto State, many
entrepreneurs prefer Shariah-compliant financial instruments because they align with Islamic principles
that prohibit interest (#iba) and promote ethical, transparent, and socially responsible business practices
(Dusuki & Abdullah, 2007; Obaidullah, 2005). Consequently, Arabic terminology and legal concepts
remain integral to the documentation and implementation of Islamic financial transactions.

Several Islamic financial instruments commonly utilized by entrepreneurs in Sokoto are rooted in Arabic
contractual traditions and continue to be expressed through Arabic legal terminology. Among the most
prominent are:

e Mudarabah (Profit-Sharing Partnership): A contractual arrangement in which one party
provides capital while the other contributes managerial expertise and entrepreneurial skills.
Profits are shared according to a pre-agreed ratio, while financial losses are borne by the capital
provider unless negligence is established. The contractual provisions governing profit distribution
and risk allocation are frequently articulated using Arabic legal concepts (Igbal & Mirakhor,
2011).

e  Murabahah (Cost-Plus Financing): A widely used Islamic financing mechanism in which a
financial institution purchases goods on behalf of a client and subsequently resells them at a
mutually agreed profit margin. The transaction is governed by clearly defined contractual
conditions derived from Islamic commercial jurisprudence (figh al-mu ‘amaldt) (Ayub, 2007).

e Wakalah (Agency Agreement): A legal arrangement that authorizes an individual to act on
behalf of another in conducting commercial activities. This form of agency is particularly relevant
among women entrepreneurs who appoint representatives to negotiate transactions or market
products in public commercial spaces while maintaining compliance with cultural and religious
norms (Obaidullah, 2005).

The emergence and expansion of non-interest financial institutions in Nigeria have further enhanced the
visibility of Arabic within the commercial sector. Institutions such as Islamic banks and other Shariah-
compliant financial organizations routinely employ Arabic terminology in financial documents,
promotional materials, contractual agreements, and customer education programmes. Although these
terms are often accompanied by English and Hausa translations, their continued usage underscores the
enduring significance of Arabic as a language of Islamic commerce and entrepreneurship (Sanusi, 2012).
Furthermore, Arabic terminology serves not merely as a linguistic medium but also as a mechanism for
ensuring compliance with Islamic legal and ethical standards. Its use provides entrepreneurs with a sense
of religious legitimacy and confidence in the integrity of financial transactions. Consequently, Arabic
continues to function as an important linguistic and conceptual resource for entrepreneurs participating in
Islamic financial systems across Sokoto State and the wider Northern Nigerian region.

3.3 Arabic in Market Signage, Branding, and Product Labelling

Another visible manifestation of the commercial significance of Arabic in Sokoto State can be observed
in market signage, product branding, advertising, and business identity formation. Across major
commercial centres such as Kasuwar Garkar, Kasuwar Kara, and other traditional markets, numerous
business establishments incorporate Arabic inscriptions into their visual and promotional materials. This
practice reflects both the historical legacy of Islamic commerce and the contemporary cultural relevance
of Arabic within the region (Barnard, 2014; Yandaki, 2012).
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Common Arabic expressions displayed on signboards and product labels include:

g\ (shay) — Tea

S (sukkar) — Sugar

24 (tamr) — Dates

J=& (‘asal) — Honey

The incorporation of Arabic script into commercial branding serves both functional and symbolic
purposes. Functionally, it provides product information to Arabic-literate consumers and reinforces links
with established Islamic commercial traditions. Symbolically, Arabic inscriptions communicate
authenticity, trustworthiness, religious legitimacy, and cultural identity, particularly among consumers
who associate Arabic with Islamic values and heritage (Alserhan, 2010).

Entrepreneurs engaged in the marketing of Islamic products, herbal medicines, perfumes, prayer
accessories, Qur'anic learning materials, and halal-certified goods frequently utilize Arabic inscriptions to
enhance consumer confidence and strengthen brand credibility. In many cases, professional calligraphers
are commissioned to design aesthetically appealing commercial signs using classical Arabic scripts such
as Naskh, Thuluth, and Diwani. These artistic representations not only improve visual appeal but also
contribute to business differentiation and brand recognition within highly competitive marketplaces (Ali,
2011).

Beyond its informational function, Arabic calligraphy has emerged as a valuable cultural and economic
asset. The integration of Arabic artistic elements into commercial branding creates opportunities for
cultural entrepreneurship while simultaneously preserving aspects of the Islamic heritage of the Sokoto
region. Such practices illustrate how language can serve not only as a medium of communication but also
as a strategic marketing resource capable of influencing consumer perceptions, purchasing behaviour, and
brand loyalty (Kotler & Keller, 2016).

The growing utilization of Arabic in branding and product presentation therefore demonstrates the
multidimensional role of language within entrepreneurial ecosystems. In this context, Arabic contributes
to commercial success by facilitating communication, reinforcing cultural identity, enhancing consumer
trust, and creating distinctive market value.

3.4 Informal Credit and Savings Associations: Adashe and Arabic Record-Keeping

Informal savings and credit associations, commonly referred to as adashe or gamdi in Northern Nigeria,
constitute an important component of local entrepreneurial financing and community-based economic
development. These indigenous financial arrangements enable participants to mobilize capital, support
small-scale enterprises, manage financial risks, and enhance financial inclusion, particularly among
individuals with limited access to formal banking services (Ardener & Burman, 1995; Bouman, 1995).
Within many traditional trading communities in Sokoto State, especially among older merchants, Islamic
scholars, and graduates of Qur’anic educational institutions, records relating to contributions,
withdrawals, loans, and rotational disbursements are often maintained in Arabic script or Ajami (Arabic-
based Hausa writing) (Hunwick, 1996; Yandaki, 2012). The preservation of such documentation reflects
the enduring influence of Arabic literacy on local commercial practices and financial administration.
Responsibility for maintaining these records is typically assigned to a secretary (magatakarda), who
documents members’ financial obligations and entitlements. The use of Arabic in record-keeping is
frequently perceived as enhancing accuracy, confidentiality, legitimacy, and accountability. Furthermore,
the use of Arabic script may reduce the likelihood of disputes, forgery, and document manipulation
because of its association with religious integrity and trustworthiness (Putnam, 2000; Obaidullah, 2005).
Consequently, Arabic continues to function as an important medium of financial documentation within
certain informal entrepreneurial networks, demonstrating its continued relevance beyond formal religious
and educational contexts.

3.5 Entrepreneurial Networks, Social Capital, and Arabic Literacy

Entrepreneurial success in Sokoto is strongly influenced by social capital, trust, reputation, and access to
professional networks. Social capital theory emphasizes that relationships, shared values, and mutual trust
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facilitate cooperation and enhance economic performance by reducing transaction costs and improving
access to resources (Bourdieu, 1986; Coleman, 1988; Putnam, 2000).

A significant proportion of the region’s business community comprises Islamic scholars (u/lama’) who
simultaneously engage in commercial activities. Shared competence in Arabic language and literacy
facilitates the formation of trust-based networks that support business collaboration, access to credit
facilities, market expansion, information exchange, and conflict resolution. These networks often
transcend geographical boundaries and connect entrepreneurs across Northern Nigeria and neighbouring
countries within the Sahel region (Hunwick, 1996; Last, 1967).

Written recommendations, endorsements, and introductions issued by respected scholar-merchants in
Arabic frequently serve as valuable instruments for establishing business credibility and securing
commercial partnerships. Such practices remain particularly prevalent within the textile, agricultural
produce, livestock, and spice sectors, where reputation and trust are critical determinants of commercial
success (Granovetter, 1985; Putnam, 2000).

Accordingly, Arabic literacy functions not merely as a linguistic competence but also as a form of social
and economic capital that facilitates access to entrepreneurial opportunities and strengthens commercial
relationships within Islamic business communities.

4. Arabic and Entrepreneurial Identity Formation
The use of Arabic in commercial transactions extends beyond practical communication and performs
important symbolic, cultural, and identity-related functions. Within Sokoto’s predominantly Muslim
society, Arabic is closely associated with religious knowledge, Islamic scholarship, cultural heritage, and
social prestige (Fishman, 2006; Hiskett, 1973). Consequently, entrepreneurs who employ Arabic
expressions, terminology, or script in their business operations often project an image of credibility,
authenticity, moral integrity, and professional reliability.
The use of Arabic in branding, documentation, signage, advertising, and interpersonal communication
may simultaneously communicate several meanings:

e Commitment to Islamic values and ethical business practices;

o Affiliation with the historical legacy of the Sokoto Caliphate;

e Demonstration of educational attainment and religious literacy;

e Enhancement of trust and confidence among customers and business partners.
Commercial interactions frequently incorporate Arabic expressions such as al-hamdu lillah (praise be to
Allah), baraka Allahu fik (may Allah bless you), and in sha’ Allah (God willing). These expressions
contribute to relationship-building, reinforce shared religious values, and strengthen customer loyalty
through culturally meaningful communication practices (Alserhan, 2010; Hofstede, 2001).
This sociolinguistic dimension underscores the role of language as a mechanism for constructing
entrepreneurial identity, communicating trustworthiness, and maintaining long-term commercial
relationships. In this regard, Arabic serves not only as a medium of communication but also as a strategic
cultural resource that enhances business legitimacy and social acceptance within Muslim communities.

5. Challenges Confronting Arabic as a Language of Trade

Despite its enduring historical and contemporary relevance, several factors continue to constrain the use
of Arabic in trade and entrepreneurship within Sokoto State.

5.1 Dominance of English

English remains the official language of government administration, formal education, banking, corporate
communication, and international commerce in Nigeria. Consequently, most official commercial
documents, licenses, regulatory procedures, and digital business platforms operate primarily in English,
thereby limiting opportunities for the practical use of Arabic in formal economic activities (Bamgbose,
1991; Phillipson, 1992).
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5.2 Limited Functional Arabic Literacy

Although many individuals possess basic Qur’anic literacy, relatively few entrepreneurs are proficient in
the specialized Arabic required for commercial correspondence, financial documentation, contract
drafting, and business negotiations. This skills gap restricts the effective utilization of Arabic in modern
commercial environments (Yandaki, 2012; Umar, 2018).

5.3 Digital Transformation and Technological Constraints

The rapid expansion of digital commerce has increased reliance on electronic platforms that
predominantly support English and Hausa languages. Social media applications, online marketplaces,
mobile banking systems, and digital payment technologies provide limited Arabic-language functionality,
thereby restricting its integration into contemporary entrepreneurial activities (Castells, 2010).

5.4 Generational Changes

Younger entrepreneurs increasingly prefer English or Romanized Hausa (Boko) for business
communication, financial record-keeping, and online transactions. This trend reflects changing
educational experiences, technological preferences, globalization, and exposure to international business
practices (Crystal, 2003).

5.5 Absence of Arabic for Specific Purposes (ASP) Programmes

Most Arabic educational institutions within the region emphasize religious, literary, and grammatical
studies rather than commercial communication, accounting, entrepreneurship, business management, and
financial literacy. As a result, many graduates lack the specialized linguistic competencies required for
effective participation in contemporary commercial environments (Hutchinson & Waters, 1987; Dudley-
Evans & St John, 1998).

Collectively, these challenges contribute to the gradual reduction of Arabic's practical role within the
modern economy, notwithstanding its continued cultural, religious, and historical significance.
Addressing these constraints will require deliberate interventions aimed at integrating Arabic language
education with contemporary entrepreneurial and commercial needs.

Below is a formalized and academically enhanced version of Sections 68, with appropriate scholarly
in-text citations incorporated in accordance with APA (7th ed.) style.

6. Opportunities for Revitalization and Commercial Development

Despite the challenges confronting Arabic as a language of trade and entrepreneurship in Sokoto State,
several opportunities exist for revitalizing and strengthening its commercial relevance in contemporary
economic activities. Rather than viewing Arabic as a declining language of commerce, policymakers,
educators, financial institutions, and entrepreneurs can leverage its historical significance and socio-
cultural value to promote economic development and regional integration (Rogers, 2003).

6.1 Arabic for Specific Purposes (ASP)

One of the most promising strategies for enhancing the commercial utility of Arabic is the introduction of
Arabic for Specific Purposes (ASP) programmes. Such programmes should focus on Commercial
Arabic, Business Communication, Financial Arabic, and Entrepreneurial Correspondence. Specialized
training would equip learners with practical competencies in contract drafting, bookkeeping, invoicing,
negotiation, accounting terminology, and commercial documentation. The integration of ASP into Arabic
education would align language instruction with contemporary labour market and entrepreneurial needs
(Melkote & Steeves, 2015).

6.2 Digital Arabic Solutions

The rapid expansion of digital technologies presents significant opportunities for integrating Arabic into
modern business practices. Developing Arabic-enabled mobile applications, digital accounting systems,
inventory management tools, and electronic payment interfaces would facilitate the use of Arabic in e-
commerce and business administration. Such innovations could improve financial inclusion among
Arabic-literate entrepreneurs while preserving the language's relevance within emerging digital
economies (Akpan & Ekwueme, 2019).
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6.3 Regional Trade Integration

Sokoto's strategic location within the West African trade corridor positions Arabic as a potentially
valuable medium for regional commercial cooperation. Strengthening economic partnerships with
neighbouring countries, particularly Niger Republic, Mali, and other Sahelian states, could encourage the
standardization of Arabic commercial documents and trade-related communications. Given the historical
role of Arabic as a trans-regional language of commerce, its utilization could facilitate smoother cross-
border transactions and enhance regional economic integration (Manyozo, 2012).

6.4 Cultural and Creative Entrepreneurship

Arabic calligraphy, graphic design, branding, packaging, and Islamic-themed advertising constitute
emerging areas of creative entrepreneurship. These activities not only generate employment opportunities
but also contribute to the preservation and promotion of Islamic cultural heritage. Entrepreneurs who
incorporate Arabic aesthetics into their products and services may benefit from increased consumer trust
and market differentiation, particularly within Muslim-majority markets (Barnard, 2014).

6.5 Preservation of Historical Commercial Records

The preservation and digitization of Arabic and Ajami commercial manuscripts, trade ledgers, contracts,
and business correspondence represent another important opportunity. Such records constitute valuable
sources of indigenous commercial knowledge and entrepreneurial history. Digitization initiatives would
support academic research, cultural preservation, and entrepreneurial education while ensuring that future
generations can access and learn from historical commercial practices (Hunwick, 1997).

7. RECOMMENDATIONS

Based on the findings of this study, the following recommendations are proposed:

7.1 Government and Policy Interventions

Government agencies responsible for language development, education, and economic planning should
establish programmes aimed at promoting Commercial Arabic and entrepreneurial literacy in Northern
Nigeria. Such initiatives should support capacity building in business communication, trade
documentation, and financial management using Arabic-language resources (Melkote & Steeves, 2015).
7.2 Support for Cross-Border Trade

Chambers of commerce, trade associations, and border management agencies should provide Arabic
translation and interpretation services to facilitate regional trade transactions. This intervention would
enhance communication among traders operating within the trans-Saharan and West African commercial
corridors (Manyozo, 2012).

7.3 Capacity Building in Islamic Finance

Islamic financial institutions should organize workshops and training programmes on Arabic commercial
terminology, Islamic contracts, and financial documentation. Particular attention should be given to
women entrepreneurs, small-scale business operators, and young entrepreneurs who may benefit from
improved understanding of Shariah-compliant business practices (Bhattacharyya, 2018).

7.4 Curriculum Reform and Educational Development

Educational institutions offering Arabic studies should incorporate Arabic for Specific Purposes (ASP)
into their curricula at secondary and tertiary levels. Such reforms would bridge the gap between
traditional Arabic education and contemporary economic realities by preparing graduates for participation
in business, finance, and entrepreneurship (Rogers, 2003).

7.5 Further Research

Researchers should undertake empirical investigations into the frequency, contexts, and economic impact
of Arabic usage across various sectors of Sokoto State's economy. Future studies should employ mixed-
methods approaches to examine variations in Arabic usage according to age, gender, educational
background, and occupational sector.
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8. CONCLUSION

Arabic continues to occupy a distinctive and strategically significant position within the commercial and
entrepreneurial landscape of Sokoto State. Although its functions have evolved considerably since the era
of the Sokoto Caliphate, the language remains relevant in cross-border trade, Islamic finance, informal
savings and credit associations, commercial documentation, market communication, and trust-based
entrepreneurial networks (Last, 1967; Hunwick, 1997).

The findings of this study demonstrate that Arabic serves not only as a medium of religious scholarship
but also as a practical instrument for economic exchange and entrepreneurial development. Its continued
use in commercial transactions reflects the enduring influence of the Sokoto Caliphate's intellectual and
economic heritage. Furthermore, Arabic contributes to the formation of entrepreneurial identity,
reinforces commercial trust, and facilitates participation in regional trade networks.

Nevertheless, the language faces significant challenges arising from the dominance of English in official
and digital domains, declining levels of functional Arabic literacy, technological transformation, and
changing generational preferences. These factors collectively threaten the sustainability of Arabic's
commercial functions unless deliberate interventions are implemented (Akpan & Ekwueme, 2019).
Addressing these challenges requires coordinated efforts involving government agencies, educational
institutions, financial organizations, and the private sector. Through curriculum reform, technological
innovation, capacity-building initiatives, and support for regional trade integration, Arabic can be
repositioned as a valuable resource for entrepreneurship and economic development.

Ultimately, Arabic should be recognized not only as a language of faith and scholarship but also as a
language of commerce, innovation, and economic opportunity. In Sokoto State, its continued relevance
demonstrates the enduring relationship between language, culture, and economic development,
highlighting its potential contribution to sustainable entrepreneurship
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